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Abstract— Reliance Trends Ltd. is an apparel and fashion
accessories specialty store that was perceived with a vision to
deliver fashion, assortment and quality of product and
experience at boundless costs to its customers. Reliance
Trends launched its 1st store within the country in October
2007. Since then the company has introduced more than 300
stores within India. With existence in more than 160 cities.
Today, Reliance Trends is India’s largest fashion destination,
selling 2lakhs clothes each day. The store Layout is the best
part of Reliance Trends which leads to change in style and
preference of customer’s perception about fashion and
providing a chance to view or have a look first then to shop
comfortably, beside good qualified customer service is also
associated with the entire shopping activity. The overall aim
of the study was to know whether customers give importance
to the store design and layout while selecting a store for
making purchase and to know the impact of store design and
layout on purchases. To accomplish the objectives of the
study, a quantitative study was conducted through survey
method at Reliance Trends by means of structured
questionnaires. A sample of 50 respondents was asked
questions pertaining to the study. The respondents were
selected through non-probability sampling. Conclusions and
recommendations were thereafter drawn from the analysis
and the findings of the study. The results of this study show
that the store design and layout plays a vital role in
influencing purchases. It was found that the store has
positively influenced the customers towards their store design
and layout in such a manner that most of the customers feels
convenient to shop again at reliance Trends.
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. INTRODUCTION

Retail store design is a division of selling and reflected as an
element of the overall brand of the store. The store design and
layout communicates what the store is all about to the
customers. Store design and layout is a very essential aspect
in driving customer enhancement and response in retailing. It
is a very useful tool for the retailers, to communicate and
create an image of the store in the minds of the customer. The
store design and layout positively effects on both consumer
behaviour and consumer’s overall store perception.

Store design is the most responsible element for
planning the store environment. It helps to create a distinctive
and effective store image. A retail store design is a division
of marketing and considered part of the overall brand of the
store. It acts as a way for communicating the image of the
store to the customers. The environment which is formed
within the store, is a mixture of the outside view of the store,
the store interiors, the ambience in the store and the activities,
promotions and the themes. All the elements collectively,
creates the store environment for the retail shoppers.

A store layout is also called as store format. A store
format is the strategy or plan wherein a stores interior is
arranged. It provides the best exposure possible to the
customers and are designed to create an attractive and
effective image in the minds of the customers. A store layout
is used to display the entire view of the store that creates such
an opinion that customers have about the store’s
surroundings. It facilitates the movement of the customers
within the store. A store layout guides a customer silently
about where he/she wants to go and is exposed to the entire
store offerings. A store layout should induce the customers to
move around the to make an impulse purchase.

Il. LITERATURE REVIEW

A. Tshepo Peter Tlapana August 2009:

His study highlights on the effects of store formats and
buying behaviours of customers in convenience store. In his
study, the issues related to store layout and buying behaviour
of customer is described. It is far believed that the store
format is the most crucial factor all-time high in foremost
convenience shops. The ever-changing store layouts in the
retail industries leads to unending challenges which every
retailer must face for acquiring a competitive advantage from
building added consumer value.

This study also focused on the service quality which
will be helpful for the retailers to increase customer
satisfaction in convenience store. This study has concluded
that the retailers has to continuously modify their strategies
of store layout according to the changing trends so as to stay
up in the competitive market and increase their store loyalty.

B. Mr. Ashish B. Chate (July 2012):

According to his research, it store owners was found that,
retailers should sell those products which fulfills the
customers’ needs and offer such as store layout and design
which entice the customers to more around the store so that
they can be influenced to make impulse purchase. Therefore,
from the research it was concluded that, the sale is said to be
completed only when the real buying process is undertaken
and the retailers should keep on boosting the positive
thoughts of the buyer about their store all the time even after
sales.

Store design and layout is also helpful to increase
the number of customer retention which leads to increase in
productivity and customer loyalty towards a store.

C. International Journal of Scientific Technology (research
volume 3 issue 8 August 2014) by Priyanka Singh, Neha
Katiyar and Gaurav verma:

All store atmospheric factors have their own significant
impact or effect on customer approach behavior.

Based on the extent of impact of elements on
customers ordering from high to low i.e., store design
element, intangible elements like behavior the of sales
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executives, visual merchandising and image of other
customers. This research concluded that the store design is
that component which has more impact on the customer’s
approach behaviour.

D. Objectives

—  To know whether the customers give importance to the
store design and layout while selecting a store to make a
purchase.

— To study the impact of store location, interior design,
visual merchandising and lighting on purchases.

— To know the impact of parking and space availability on
purchases.

— To study the expectation level of customers about the
product quality at Reliance Trends.

— To study whether there is any effect on purchases by the
behaviour of sales executives towards customers.

E. Scope and Importance of the Study

The scope of the study is restricted to Reliance Trends only.
This study is useful for the customers as well as for the
retailers. It is useful for customers, on what basis they should
select a store for shopping and for retailers, what all
improvements are required within the store for attracting
more customers effectively.

I1l. RESEARCH METHODOLOGY

A. Data Collection

1) Primary Data

Primary data is gathered through personal interview with the
existing customers of reliance trends with the help of
structured questionnaire and employees of reliance trends.

2) Secondary Data

Secondary data was collected from thesis report, books and
company’s website.

IV. STRUCTURE OF THE RESEARCH METHODOLOGY

Research design
Data source

Descriptive research
Primary and Secondary
Research approach Survey method
Contact method Individual
Sample size 50
Sample method Nonprobability Sampling
Area covered Reliance Trends, Bidar
Research instrument Questionnaire
Statistical tool used | Simple percentage method

A. Do you give importance to the store design and layout
while choosing a store for making a purchase?

No. of Percentage of
Response
respondents respondents
Yes 36 72%
No 14 28%
Total 50 100%

Do you give importance to the store design and layout while
choosing a store for making a purchase?

72%

Fig. 1: Do you give importance to the store design and
layout while choosing a store for making a purchase?
1) Interpretation
From the above graph, it was understood that majority of the
respondents give importance to the store design and layout
while choosing a store for shopping. Customers give
importance to the store design and layout to find their
products conveniently. The conveniences may be store
location, parking area, store display, store environment, easy
to locate products, etc.

B. Based on which factor do you select a store (keeping the
store design and layout in mind)?

No. of Percentage of
Response
respondents respondents
Store location 6 12%
Interior design 10 20%
Visual 2 %
merchandising
Lighting 1 2%
All of them above 31 62%
Total 50 100%

Based on which factor do you select a store.
o 62%
607
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Fig. 2: Based on which factor do you select a store
1) Interpretation
Form the above graph, it was found that most of the
respondents select a shop keeping in mind all above-
mentioned factors. Because a customer cannot select a store
based on a single factor because each factor has its own
importance.

C. Are you satisfied with the availability of parking space at
this store?

No. of Percentage of
Response
respondents respondents
Yes 33 66%
No 17 34%
Total 50 100%
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Are yousatisfied with the availability of parking space at this store?

0% 66%

Yes No

Fig. 3: Are you satisfied with the availability of parking
space at this store?
1) Interpretation
As per the graphical representation, it was found that most of
the respondents are satisfied with the parking space of this
store. Because the store has provided convenient parking

Uncertain 3 6%
Agree 33 66%
Strongly agree 6 12%
Total 50 100%

The sales executives of this store are friendly.
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space.

D. The quality of products provided is up to the expectation

No. of Percentage of
Response
respondents respondents
SFroneg 2 4%
disagree
Disagree 2 4%
Uncertain 7 14%
Agree 37 74%
Strongly agree 2 4%
Total 50 100%

The quality of products provided is up to the expectation,

80f% T4%

20% 14%

10% 4% 4% l &%
o [ [
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Fig. 4: The quality of products provided is up to the
expectation

1) Interpretation

From the above graph, it was clear that most of the customers
agree with the quality of products provided at reliance trends.
Because the store provides higher quality of products at low
price which attracts more and more customers towards
Reliance Trends.

E. The sales executives of this store are friendly

No. of Percentage of
Response
respondents respondents
S'_crongly 2 4%
disagree
Disagree 6 12%

‘
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Fig. 5: The sales executives of this store are friendly

1) Interpretation

According to the above graphical representation, it was found
that maximum no. of respondents agreed that the sales
executives of this store are friendly. Because the atmosphere
created by the sales executives within the store is friendly and
they assist and advice the customers until the actual purchase
is completed.

V. LIMITATIONS OF THE STUDY

— The duration for the research was limited to 10 weeks.

— The conversation approach towards respondents was a
limiting factor in gaining data.

— The research was restricted to Reliance Trends.

— Samples were arbitrarily chosen as per convenience
therefore error is sure to penetrate in the observation.

— Reliability is additionally a limitation of the study
because respondents may give bias answers.

VI. FINDINGS

— From the research, it was clear that majority of the
respondents give importance to the store design and
layout while choosing a store for shopping. Customers
give importance to the store design and layout to find
their products conveniently. The conveniences may be
store location, parking area, store display, store
environment, easy to locate products, etc.

— From the research, it was found that majority of
respondents select a store keeping in mind all the factors
of the store. Because a customer cannot select a store
based on a single factor because each factor has its own
importance.

— From the study, it was found that that most of the
customers are satisfied with the parking space of this
store. Because the store has provided convenient parking
space.

—  From the research, most of the customers agree that the
quality of the products provided in the store are up to the
expectation. Because the store provides higher quality of
products at low price which attracts more and more
customers towards Reliance Trends.

—  From the study, I found that most of the respondents find
the sales executives friendly. Because the atmosphere
created by the sales executives within the store is friendly
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and they assist and advice the customers until the actual
purchase is completed.

VII. CONCLUSION

From the study, it can be concluded that store design and
layout plays a vital role in influencing purchases. The
customers also give importance to the store design and layout
like other factors i.e., image of the store, product quality,
brands available, size of the business etc. According to the
customers the best component of the store is easily accessible.
Store design and layout attracts the customers before
they have experienced within the store. The store has
positively influenced the customers towards their store design
and layout in such a way that most of the customers feels
convenient to shop again at Reliance Trends. Especially the
location of the store attracts more and more customers as it is
situated in the heart of the city which is easily accessible.
Therefore, location is a competitive advantage for the store.
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