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Abstract— Indians adore and admire gold more than any 

other country so purchasing of gold in India can never stop. 

Gold is considered as a very good scheme of investment and 

act as beneficial asset for the family. The Gold sector has been 

playing an important role in Indian Economy. Gold industry 

has been contributing 6% to 7% GDP in Indian economy and 

15% of total merchandise export. Between January to 

December 2018, the demand for the Gold in India rose to 

760.40 tonnes. The liberalization has also resulted in 

unorganized to more organised set of sellers which gives 

greater transparency and better quality in design standards.  

India’s gems and jewelry sector is the quickest growing 

industry of the country with the growth rate recorded as 

approximately 15%. The main reason behind the growth of 

this industry is because of the domestic consumption during 

the festive season, wedding season and monsoon 

performance of harvest. Gold jewelry generally priced higher 

than bullions as they also include the workmanship charges. 

Gold is generally traded in future exchanges, where the 

contract is made between consumer and seller. 
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I. INTRODUCTION 

India’s love for gold is timeless. It is deep rooted in our 

tradition and culture which is vast and diverse. Despite this 

heterogeneous mix of different cultures, sub-cultures, 

customs, food, etc. the love for gold is universal across the 

length and breadth of the country. 

Since ancient times gold has been used as a common 

medium of exchange in the form of gold coins. It was 

regarded as a means of store of value. People used to look up 

to it during contingencies like natural calamities, wars, etc. 

Indians old centuries gold industries the world’s biggest 

market, with imports meetings almost all countries 

requirements for jewelry and investment. Indian gold 

industry employees near about 2.5 million people and 

contributes more than $30 billion to domestic economy. It is 

one the fastest growing industry and leading foreign earner in 

the country.  

According to The World Gold Council (WGC), 

there are estimate 3,85,000 to 4,10,000 jewellers in India. 

Gold is traded in many forms, primarily as 

jewellery, bullion and ETFs. Gold jewellery sales are 

predominant in India with a lot of purchases observed during 

wedding seasons and major festivals.  

Gold also carries a high perceived value and a high 

emotional quotient. It reinforces closeness of relationships. 

Gold coins in smaller denominations considered important 

for Corporate gifting and rewards for contests or for 

commemorative giveaways.  

II. LITERATURE REVIEW 

Gems and jewellery sector an integral part of the nation’s 

economy with its huge potential. A report released by the 

Gem & Jewellery Export Promotion Council and KPMG 

states that the global Jewellery industry has the potential to 

grow to USD 280 billion by 2015. In India, the gems and 

jewellery industry has been growing at a good pace and it 

accounted for 14% of India’s total merchandise exports in 

2011-2012. is also world’s largest diamond processing 

(cutting and polishing) country with an 80 per cent share in 

world market.  

Majority of the exporters in Indian diamond industry 

are facing various problems. The import of raw materials is 

the biggest problem for diamond manufacturers. Low quality 

and high prices of raw materials are the main problems of this 

industry that have been faced by the exporters. Lack of 

training institutes, little use of modern techniques and many 

others problems are in this industry. On the other hand, 

diamonds are the single largest export commodity earning 

foreign exchange.  

According to ‘Global Gems and Jewellery Market 

Forecast & Opportunities, 2018’ the jewellery market 

worldwide has grown steadily over the last few years while it 

slowed down during the global economic recession but is 

likely to grow at a faster rate compared to the growth rate of 

past three years.  

India is one of the major and global players in the 

export of gems and jewellery market. Segments of gems and 

jewellery, diamonds, precious stones and platinum is 

undergoing tremendous transformation on account of rise in 

cost of raw material, squeezing of profit margin economic 

slowdown, technological up-gradation, hall marking of 

jewellery, improvement in labour skills and change in designs 

and concepts.  

III. RESEARCH METHODOLOGY 

The research methodology based on secondary research 

methodology where we summarize and collate the overall 

effectiveness of existing data This paper contributes to the 

understanding of gold market in India, challenges face by the 

industry. This understanding is important for identification of 

problems face by the gold industry and the factors affecting 

the demand of the gold. This paper also includes the 

consumers preferences about gold jewelry from different 

region of India.  

A. Gold market in India:  

India is the world’s second biggest consumer of gold having 

been surpassed by China. However, India remains a major 

player in the gold market. Gold is considered as the second-

best form of investment after bank deposit in India. In 2000, 

around 90% of India’s gold retailers were ‘unorganised’. The 
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Industry was dominated by small retailers who often were 

family jewellers, with limited marketing and advertising. 

According to WGC report, there are 3,85,000 to 

4,10,000 jewellers in India. 70% of them can be categorised 

as the unorganised. Between the year of 2000 to 2015 more 

organised participants emerged and market share are rising 

from 5% to 30%.  By 2020, this share will have risen to 

between 35% to 40%. 

More than two-thirds of that demand comes from the 

country’s rural population. Gold is the second largest import 

item for India after petroleum. Over 90% of the gold 

consumed in India is imported. Be it urban India or rural 

India, rich or poor India, each one tries to buy gold at the first 

available opportunity. 

B. Indian Beliefs toward Gold: 

In Hindu mythology Goddess Lakshmi, symbolising fertility 

and prosperity, is said to have been bathed by elephants that 

carried pure water in golden vessels. Since ages gold is 

considered as the most revered metal in our country. Be it 

festivals, weddings or birthdays gold is bought by people on 

every auspicious occasion. It has also been considered 

important for both aesthetic and investment purposes. Gold is 

seen as a symbol of wealth and prosperity in the Hindu 

religion.  

C. Increase in demand for Gold in India: 

1) Best Liquid Asset:  

Gold is considered as highly liquid asset as it can be 

converted into cash anytime when contingency arises.  

2) Good Investment:  

Gold is one asset whose value is continuously increasing and 

therefore people consider it as safe and secure form of 

investment. People may conveniently invest in gold now and 

gain more by selling it again when the prices increase.  

3) Status Symbol:  

Especially in India gold is regarded as status symbol. It 

symbolises wealth. Gold bought by bride’s family in 

marriages shows their status in the society.  

4) Great Religious Significance:  

Gold is considered as a revered metal in Hindu religion. It is 

regarded as a symbol of Hindu Goddess Lakshmi and 

considered as highly auspicious. Purchase of gold is 

considerably high on auspicious occasions like Dhanteras, 

Akshaya Tritiya, etc.  

5) Great Value as Heirloom:  

Gold is an asset which can be preserved throughout the life 

and also can be passed from one generation to another as 

ancestral property. It will remain the same and will maintain 

its value throughout ages.  

6) High Ornamental Value:  

Gold ornaments are never out of fashion. Women of every 

age and time love wearing different gold ornaments. It also 

increases their status in the society.  

7) Rising Income:  

Gold demand depends upon the income factor. Increase in 

income leads towards the increase in demand for the gold. 

8) Inflation:  

During inflation people turn towards gold to protect 

themselves as they believe the currency value will fluctuate 

but the gold value will be stable for longer. 

9) Industrial Applications:  

A specific portion of demand for gold comes from its use in 

industrial appliances. Example: computers, navigation 

system, medical devices. 

IV. CHALLENGES IN GOLD INDUSTRY IN INDIA 

A. Limited Research and Technology Adoption:  

Technology and research are the key factors if long term 

future of industry, where industry needs both in designs and 

manufacturing. Unless and until you don’t adopt the modern 

technology and trend, it becomes challenge for the industry.  

New innovation helps for growing the domestic segment, it 

requires modern designs and latest technology. While the 

Indian gold industry adapt traditional designs and there is lack 

of design led latest innovations. 

B. Restricted Finance: 

The industry is facing low cost financing. Before there were 

two types of financing available to jewellers; gold loan and 

short-term loan, but gold loan is now unavailable for 

domestic jewellers, and cash credits, letter of credit with 

interest ranging from 10-15% are very costly for the 

industries.  

C. High Dependency on Imports: 

There is low domestic production of gold in India which leads 

very high dependence on imports. This create the constraints 

for gold supply, and recycled gold from domestic market is 

limited.  

Though it is recently noticed that India's gold 

imports dipped about 3 per cent in value terms to $32.8 billion 

during 2018-19, which is expected to keep a lid on the current 

account deficit.  

The total imports of the precious metal in 2017-18 

stood at $33.7 billion, according to data from the commerce 

ministry. There is long way to go to reduce this dependency 

ration of imports to very low level.  

D. Insufficient skilled and talented workers: 

Consumption demand for jewelry is fast evolving, and there 

is continuously growing demand for new designs and higher 

value addition. For fulfilling such requirements of customers 

create the need for more highly skilled workforce.   

The industries on the job training leads towards the longer 

training time and crates gap in availability of industry best 

practices and standardization. This gap leads to lower the 

demand for institution train workers and low attractiveness to 

the younger generation of employees.   

V. GOLD CERTIFICATION IN INDIA 

The Government has taken steps to protect the public from 

purchasing adulterated gold; Hallmarking of jewelry is one of 

the steps. Bureau of Indian Standards (BIS) system of 

hallmarking of gold jewelry began in April 2000.   

Hallmarking of gold shows the accurate and official 

recording of proportionate content of precious metal present 

in the gold. This marking is done by laser marking machine 

or punches. Hallmark is also used as an assurance of purity or 

fitness of gold jewelry.  



A Review on Gold Industry in India 

 (IJSRD/Vol. 7/Issue 07/2019/080) 

 

 All rights reserved by www.ijsrd.com 353 

BIS hallmarking consists of four components to ensure the 

purity of gold which are as follows: 

1) BIS Mark 

2) Purity in Karat and fineness; 

3) Assaying and Hallmarking Centre's identification 

mark/number; 

4) Jeweller's Identification mark/number 

There are charges that have to be paid to get the 

jewellery hallmarked. As per the BIS website, Rs 35 plus 

taxes are charged per gold item. For a consignment, a 

minimum of Rs 200 plus taxes are charged.  

Hallmarking is not done instantly. It may take 

approximately five to six hours to get the purity of gold 

checked before it is hallmarked. 

VI. RECENT GOVERNMENT MEASURE TO CONTROL THE 

GOLD DEMAND 

Why does the Government want to wean away people from 

physical gold? Gold comes under one of the biggest items in 

import bill. India is the second largest consumer of gold after 

China and any fall in imports can bring down its trade deficit. 

Though increase import duty by 10% brought down the 

official gold import. 

Measures taken by government 

 Increase in import duty of gold by 10%. 

 Restricting the regional rural bank to provide gold loan. 

 Restricting lending loans for gold coin exceed than 50 

grams. 

 RBI barred banks from offering gold loan worth more 

than 75% of value of gold ornaments.  

VII. GOLD IMPACT ON INDIAN ECONOMY 

India’s gold market primarily driven by the consumption and 

fabrication of yellow metal. The role and impact of gold are 

reflected by gems and jewelry industry which contributes 

about 7% of country’s Gross Domestic Product. The gems 

and jewelry sector in India are one of the largest in the world 

and contributes 29% of global consumption.  

Following are the different ways the gold contributes to the 

Indian economy. 

A. Gold Mining 

Gold mining provide sustainable socio-economic 

development to India. During 2013, gold mining companies 

contributed over US$171.6bn to the global economy through 

their production activities and expenditure on goods and 

services. About 45000 ounces were mined to 2015 and every 

after adding gold produced as by-product of copper mining 

on subcontinent, Indian gold output is little more than 1.5 

tonnes. 

B. Gold refining 

India’s long-established business refining sector has seen 

sharp rise in cap capacity in recent years. The organised 

refining landscape has grown sharply from a mere three to 

four refineries in 2013 to 30 refineries in 2015. India's total 

refining capacity is now above 1,450 tonnes, significantly 

more than the average annual gold imports over the past five 

years.  

 

C. Gold manufacturing 

At present 5-10 percent of India's gold manufacturing sector 

could be deemed as being "organised" large-scale facilities. 

Nearly 65 percent of jewellery manufactured in India is 

handmade and the vast majority of the sector is still 

characterised by small workshops, each typically employing 

two to four goldsmiths. 

D. Exports  

According to India Brand Equity Foundation (IBEF) , a Trust 

established by the Department of Commerce, Ministry of 

Commerce and Industry, Government of India  is one of the 

largest exporters of gems and jewellery and the industry is 

considered to play a vital role in the economy as it contributes 

a major chunk to the total foreign reserves of the country. 

India's gems and jewellery exports stood at $24.89 billion in 

April-December 2017.  

VIII. EFFECT OF DEMONETISATION ON GOLD DEMAND 

On 8th November, 2016, the government of India announced 

demonetisation. According to this announcement, the 

currency of denominations INR 500 & INR 1000 seized to be 

legal tender. This measure was taken to address the issue like 

black money. Government advised various digital payment 

channels BHIM UPI & AADHAR PAY. 

The transaction by majority jewellers of India are 

carry out with cash and tax used to be levied on the 

transaction of cash purchase of INR 5 lacks and purchases of 

INR 2 lacks. As a result, many transactions were remaining 

unreported. Dealings in cash transactions increase the 

chances of tax evasions and hence unaccounted money 

mostly in the unorganized sector. However, during the period 

of demonetisation from 9th November 2016 to 31st March 

2017, there was a surge in the online and debit/credit card 

transactions even in the gold markets. 

IX. CONSUMERS PREFERENCES ABOUT GOLD JEWELRY 

FROM DIFFERENT REGION IN INDIA. 

A. Sample Area: Nagpur District. 

Data and source of data: Secondary data from articles. 

1) Selling of gold& gold Jewellery in 5 years in Nagpur 

region Market 

Sr. No. Year In Tone Growth rate (%) 

1 2010-2011 5 2 

2 2011-2012 7 2 

3 2012-2013 8 1 

4 2013-2014 5 3 

5 2014-2015 4 1 

2) Comparison between rural & urban people to buy gold & 

gold Jewellery 

Sr. 

No. 
Year 

Urban sale 

(tones) 

Rural 

sale(tones) 

1 2010-2011 2 3 

2 2011-2012 3 4 

3 2012-2013 3 5 

4 2013-2014 1.5 3.5 

5 2014-2015 1 3 
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X. FINDINGS 

1) Sale of gold and gold jewelry market in Nagpur region 

increased from 2010-2013 but after it the sales falls. The 

highest sale was made in the year 2012-2013 i.e. 8 tones. 

2) The growth rate was good in Nagpur sector in year 2013 

but after it is decline. 

3) Average demand for gold and gold jewelry in rural area 

is more than urban area. 

XI. CONCLUSION 

Gold industry plays significant role in Indian economy. The 

industry is fastest growing and leading earners of foreign 

exchange. A large portion gold jewelry manufactured in 

country itself for domestic consumption. In the view of 

changing preferences of consumers, it is high time that Indian 

gems and jewelry industry went detail into changing pattern, 

product development, designs, variety of material with other 

markets.  
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