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Abstract— India is basically an agrarian society where sole 

dependence has been on agriculture since many years. The 

farmers play an important role in producing the agriculture 

commodities. The efforts which they are taking are quite 

commendable for producing agriculture products but in return 

the profit which they are earning is less as compared to their 

efforts. This problem which they are facing due to 

middleman’s involved when the farmers are selling their 

products through the mediators and this problem is affecting 

the overall economical growth of the farmers. To overcome 

this problem, there is the need to develop a web based 

application in which farmers can promote their agriculture 

products providing all details of products like images of the 

products and their desired price specified by farmers which 

would be reasonable for customer and will be profitable to the 

farmers also. Customer will have to select the product to place 

the order, and finally they will get the profitable bill. This web 

based application will be definitely beneficial for the farmers 

in overcoming their economical problems.    
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I. INTRODUCTION 

Agriculture is the backbone of the Indian Economy"- said 

Mahatma Gandhi six decades ago. Even today, the situation 

is still the same, with almost the entire economy being 

sustained by agriculture, which is the mainstay of the villages. 

It contributes 16% of the overall GDP and accounts for 

employment of approximately 52% of the Indian population. 

Rapid growth in agriculture is essential not only for self-

reliance but also to earn valuable foreign exchange. 

In Out of 320 million workforces, 170 million are 

employed in agriculture. India ranks the 1st in the world in 

terms of milk production. India ranks the 2nd in terms of rice, 

wheat, groundnut and tobacco production and 3rd in coffee 

production. India also ranks 2nd in the most arable land in the 

world, but a problem of low productivity, the yield is only 

30% for each crop compared to world standards. India has 

adequate technology, but it is not fully implemented as our 

producers lack awareness. Producers expect better returns as 

they work hard day and night in their fields but doesn’t get. 

Agricultural marketing includes all activities involved in 

moving agricultural produce from producer to consumers 

through time (storage), space (transport), form (processing) 

and transferring ownership at various levels of marketing 

channels.  

Now a day, the profit from agriculture is decreasing. 

So the vision of the project is to ensure fair price to the 

farming community who are left behind in the competitive 

marketing and to eliminate the unhealthy trade practice, to 

marketing expenses and to provide fair prices to the farmers. 

In order to achieve this vision the web base application which 

will be developed will provides privilege for both farmers and 

consumers or retailers to buy and sell the required farm 

products without the involvement of a middleman at its right 

profitable price. Hence it provides freedom of pricing and 

freedom of access. Thus it ensures farmers to make selling 

decisions most advantageously. 

II. LITERATURE SURVEY 

1) In 2007, Pratap S. Birthal et.al proposed, Benefits of 

linking farmers to markets for high value agricultural 

commodities. Various successful models of institution 

such as cooperatives, growers association and contract 

farming are providing markets at doorstep to farmer. 

Using ICT can link farmers to market. Steps should be 

taken to strengthen agriculture and agri-business. 

2) In 2012, Shakeel-ul-Rehman et.al proposed, Various 

problems and challenges in agricultural produce. some of 

these are limited access to market information, low level 

of literacy among farmers , Private market 

intermediation , certain recommendations are establish 

physical communication , information technology must 

reach all over the country , enhance control and co-

ordination among agricultural markets. There is a need 

to promote agriculture through technology. 

3) In 2015, Ms.K.Kiruthiga et. al proposed, the concept 

related with  agricultural marketing. It has categorized in 

three stages primary market functionaries which include 

farmers, secondary market functionaries which includes 

agents and third terminal market functionaries which 

includes shipping agents. The problems in agriculture 

marketing are Product quality, Functionaries 

participation, inadequate storage facility. A proper 

infrastructure and direct contact between farmers and 

costumers that will reduce unnecessary brokerage or 

commission. 

4) In 2016, Abhishek A.G. et.al Praposed  , Challenges 

involved in marketing of agricultural produce , There is 

a limited access to the market information , literacy level 

among farmers is low , multiple of channels of 

distribution  that eat away the  pockets of both farmers 

and consumers . A online application can connect 

farmers to the consumers 

5) In 2017, Dr. Md. Moazzam Sulaiman proposed issues 

and challenges of agricultural marketing in India. The 

Major Constraints of Present Agricultural Marketing 

System in India are Infrastructure Problems ,  Lack of 

Storage Facilities ,  Financial Problem ,  Lack of 

Transportation Facility ,  Marketing Problems ,  Lack of 

Market Information ,  Lack of National Integrated 

Markets ,  High Incidence of Market Charges ,  Large 

Number of Middlemen , Large Number of Marketing 

Channels with Long Supply Chain and so on. Using 

modern ICT can bring out better solutions as it can 

facilitate agricultural marketing functions and processes 

include buying and selling, payment, grading, 

standardization, transportation in an efficient manner. 
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III. PROBLEM STATEMENT 

India is basically an agrarian society where sole dependence 

has been on agriculture since many years. The farmers play 

an important role in producing the agriculture commodities. 

The efforts which they are taking are quite commendable for 

producing agriculture products but in return the profit which 

they are earning is less as compared to their efforts. This 

problem which they are facing due to middleman’s involved 

when the farmers are selling their products through the 

mediators and this problem directly affecting the overall 

economical growth of the farmers. In India many 

technologies have available for selling the agriculture 

products, but Indian farmer are not aware about this 

technologies that why they prefer only traditional methods 

(sell the products through middleman) of marketing. 

IV. PROPOSED SYSTEM 

To overcome this problem of farmers, there is the need to 

develop a web based application in which farmers can 

promote their agriculture products providing all details of 

products like images of the products and their desired price 

specified by farmers which would be reasonable for customer 

and will be profitable to the farmers also. Consumer can buy 

the products through web based application.  Consumer will 

have to select product to place the order, and then the selected 

product order is processed by the farmer to his warehouse and 

then that product is shipped to that consumer.  This web based 

application will be definitely beneficial for the farmers to 

overcoming their economical problems and gives the 

transparency between farmer and consumer. 

 
Fig. 1: Flow chart of E-Marketing 

The process of ordering products by customers is 

very simple and customers choose the product item, amounts 

of product, and producer. They can determine from what farm 

should be the chosen products. The ordering system is similar 

to the usual shopping cart that can be found on many selling 

websites. 

As technology is evolving day by day, so there was 

need for farmers to provide such a platform which will be 

profitable to both farmers and consumer and to increase the 

economical conditions of the farmers. In earlier days the 

direct contact between the farmers and consumer was not 

possible but now it has been possible just because of internet 

and web application. 

V. WORKING 

 The Homepage of the web application will consists of 

tabs such as Farmer/Consumer registration and Login 

 If the Farmers/Consumers are new then they will first 

themselves by filling the registration form and that 

entries will be made into the database. 

 The registered ones will be redirected again to the 

homepage for Login. 

 At the time of Login the entered user id and password of 

a particular Farmer/Consumer will be checked with user 

id and password in the database for same 

Farmer/Consumer.  

 If the user id and password matches with that of id and 

password entries in database then that particular 

Farmer/Consumer will be logged in successfully. 

 If the farmer logged in then he will be directed to the 

farmers page where he will upload his products, add 

product information, set prices, view orders, update 

information.  

 If the consumer is logged then he will search the products 

which he wants to buy then he will pick one which is best 

and reasonable out of the searched results and place the 

order. 

 The consumer can also post their reviews on the products 

and after they finish browsing they can logout.  

VI. CONCLUSION 

The Internet has become a major resource in modern 

business, thus electronic marketing has gained significance 

not only from the entrepreneur’s but also from the farmers 

and consumers point of view. For the farmers, electronic 

marketing generates new business opportunities and for the 

customer, it makes comparatively purchasing the product 

easier. Thus this E-Marketing web portal will provide the 

direct marketing between Farmer and Consumers which will 

help farmers to earn more profit and will also provide 

reasonable rates for consumers. Thus this E-farming will 

serve as a way for the farmers to sell their products across the 

country just with some basic knowledge about how to use the 

website. The site will guide the farmers in all the aspects, the 

current market rate of different products, the total sale and the 

earned profit for the sold products, access to the new farming 

techniques through e-learning and centralized approach to 

view different government’s agriculture schemes including 

the compensation schemes for farming. It will also help 

farmers from Indian villages to sell their products to different 

city markets. It will help in acquiring market information and 

get the current rates of market. Thus, this E-Marketing web 

portal will provide platform for marketing of products 

between Farmers and Consumers which will help farmers to 

earn more profit and will also provide reasonable rates for 

consumers. 
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