
IJSRD - International Journal for Scientific Research & Development| Vol. 7, Issue 01, 2019 | ISSN (online): 2321-0613 

 

All rights reserved by www.ijsrd.com 1062 

Customizing Web Analytics using Open Source (Storing and Analyzing 

Website Visitor Details) 

Aman Kasangottuwar1 Piyush Ojha2 Rashika Manke3 Prof. Manali Patki4 
1,2,3Student 4Assistant Professor  

1,2,3,4Department of Information Technology 
1,2,3,4SVPCET, Nagpur, Maharashtra, India

Abstract— Web analytics has been growing very fastly, and 

it is since the development of World Wide Web. It has grown 

from a simple function of HTTP (Hypertext Transfer 

Protocol) traffic logging to a more comprehensive suite of 

usage data tracking, analysis, and reporting. The web 

analytics industry and market are also booming with a 

plethora of tools, platforms, jobs, and businesses. The market 

was projected to reach 1 billion in 2014. 
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I. INTRODUCTION 

Web analytics technologies are categorized into two parts on-

site and of-site. On-site web analytics refers to data collection 

on the current site (Kaushik, 2009). It is used to effectively 

measure many aspects of direct user-website interactions, 

including number of visits, time on site, click path, etc. Off-

site analytics is usually offered by third party companies such 

as Twitalyzer or Sweetspot It includes data from other 

sources such as surveys, market report, competitor 

comparison, public information, etc. It includes data from 

other sources such as surveys, market report, competitor 

comparison, public information, etc. Web analytics is usually 

used, to show the visitors who visited their website .Through 

web analytics we can see the users who live, it shows the user 

address and their location from which country they are access 

our website through google map. 

II. OBJECTIVE 

The main objective of the study is to show website visitors 

and make their ip address static. Google Analytics Goals. To 

put it as simply as possible, Google Analytics (GA) Goals 

track how well your website (or app) fulfill your objectives. 

It is a critical component of any digital marketing plan to 

define your goals and track them. 

III. LITERATURE SURVEY 

In [1] For online users, especially mature, well-off and 

educated individuals, who constitute the most preferred target 

group of web tracking (Peacock, 2015), the web tracking 

practices also imply higher privacy losses (Mayer & Mitchell, 

2012; Roesner et al., 2012) and risks including price 

discrimination, government surveillance, and identity theft 

(Bujlow et al., 2015, 2017). For instance, Narayanan & 

Shmatikov (2009) could correctly identify over one third of 

users given their social patterns on Twitter and Flic 

In [2] As a literature review on the state of research 

on web tracking, this paper aims to reveal the relevance and 

methods of this research field (vom Brocke et al., 2009) and 

creates a foundation for further research (Baker, 2000) 

In [3] Bujlow et al. (2015, 2017) and Mayer & 

Mitchell (2012) provide a detailed overview of the existing 

web-tracking techniques. Bujlow et al. (2015, 2017) 

distinguish between five main groups of web-tracking 

techniques, which are based on sessions, client storage, client 

cache, fingerprinting, and other approaches. Mayer and 

Mitchell (2012) make a distinction between stateful and 

stateless web tracking techniques, depending on where data 

for user recognition is stored. With stateful tracking, the 

tracker stores the data required for user identification on the 

client side (Sanchez-Rola et al., 2016). With 

statelesstracking, the tracker collects users’ browser and OS 

information to differentiate between them (Besson et al., 

2014). 

In [4] Third-party cookies are used by domains 

which do not correspond to the currently visited website and 

are often caused by content provisioning of third parties 

(Pugliese, 2015). Also, they are the most common form of 

tracking (Sanchez-Rola, 2016). Web storages involve caches 

on the client device and can be accessed by browsers and 

plugins (Pugliese, 2015). 

In [5] According to Acar et al. (2014), websites 

should consider integrating user protection more deeply into 

the browser. Clark et al. (2015) suggest disrupting the 

linkability in tracker databases. Sanchez-Rola et al. (2016) 

suggest that spoofing a user profile could prevent web 

tracking. However, this approach could be counterproductive 

since even those attempts of hiding one’s identity can also be 

used for fingerprinting. Ikram et al. (2016) underline that 

many tracking tools are based on JavaScript; therefore, it 

would be useful to develop a corresponding filtering 

mechanism. 

IV. PROPOSED SYSTEM 

The Proposed System will showcase the extra functionalities 

of a Web Analytics based application for instance the user can 

see the live people visiting their site. For this we have to 

database languages such as Python, MySQL and other 

software’s for storing our databases, by which we can see the 

people visiting our website. 

V. DIAGRAM 

 
Fig. 1: System Design 
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Fig. 2:  

VI. CONCLUSION 

The aim of our project is to track the visitors location. Vistors 

who will visit our site, we will know from which country they 

are accessing our site and we are adding a new thing by  

which the ip address of address of visitors will be static or 

dynamic. 

REFERENCES 

[1] The most preferred target group of web tracking 

(Peacock, 2015). The web tracking practices also imply 

higher privacy losses (Mayer & Mitchell, 2012; Roesner 

et al., 2012). 

[2] “vom Brocke et al.2009” As a literature review on the 

state of research on web tracking, this paper aims to 

reveal the relevance and methods of this research field. 

[3] “Bujlow et al. (2015, 2017) and Mayer & Mitchell 

(2012)” provide a detailed overview of the existing web-

tracking techniques. 

[4] “Pugliese, 2015” Web storages involve caches on the 

client device and can be accessed by browsers and 

plugins. 

[5] “Acar et al. (2014)”, websites should consider 

integrating user protection more deeply into the browser. 

[6] “System Design diagram” 

https://goo.gl/images/aC7mes 


