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Abstract— Corporate social responsibility is the initiatives by 

business corporate that benefit the society and include a wide 

variety of practices, from giving a portion of a company's 

proceeds to charity, to implementing business operation in a 

good manner. However, now a days the increased attention 

on the Corporate Social Responsibility across firms and 

industries requires a firm not only concentrating on adding 

profit, but also give stress on its social responsiveness to meet 

the expectations of various stakeholders. The success of an 

organization is depended on the image of the organization. 

This helps the firm profitable in the long run and improves 

the performance. HLL Life Care Limited is one of the major 

player organizations in the field of corporate social 

responsibility. Analyzing the impact of CSR initiatives to 

various factors necessary for the enhancement of company 

image gave a result that showed how much effective the 

corporate social responsibility practices undertaken by the 

company. 
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I. INTRODUCTION 

Corporate Social Responsibility has become an area of 

interest for many organizations. The corporate social 

responsibility has grown rapidly in the last few years. A 

number of companies are tried to put a serious effort to define 

and integrate CSR into all aspects of their businesses 

activities. Increasing number stakeholders are asking 

companies to be accountable for changing aspects of CSR 

issues. There may have some increasing demand for 

transparency and growing expectations that lead corporations 

to continuously upgrade and improve their societal, 

environmental, and economic performances. Definitely, 

adopting the CSR principles involves costs. These costs 

might involve the purchase of new environmentally friendly 

equipment, the change of management strategies and 

structures, or the establishment of strict quality control 

measures. A business is an economic institution that operates 

in a social system. It influences various elements in society 

and is in turn influenced by them. 

 In the past profit maximization was the basic 

objective of every firm. But the modern thinkers suggest that 

profit maximization as a secondary business objective. The 

modern concept of business views business as sub system of 

social system. The objectives of the business can be two kind, 

economic and non-economic. The economic objectives are 

profit making, increasing productivity, customer creations. 

The non-economic objective includes human, social, national 

development. 

II. REVIEW OF LITERATURE 

ANDY LOCKELL, JEREANY MOON AND WAYNE 

VISSER (2006) tried to investigate the status of CSR research 

within the management discipline. The investigation 

systematically studies the nature and scope of knowledge, the 

changing salience of this knowledge. The investigation 

present quantitative proof based on journals and citation 

analysis of research published from 1992 to 2002. The results 

says that the most popular issues investigated have been 

environmental and ethics. SAMUEL ODOWU AND 

PAPASOPLOMOU LOANNA (2007) conducted a study on 

twenty companies in United Kingdom. They promulgated 

that the companies in United Kingdom are now giving 

importance for ethics of social responsibility as companies 

disclose its CSR with an aim of benefits to the public, request 

from government and provide information to stakeholders 

because the companies is of the assumption that stakeholders 

of 21 century are well educated than the past. S. SEIGAL & 

MC WILLIAM (2010) observed the importance of CSR as a 

tool of implementing reputation of companies. The work 

showed that firms selling convenient goods which come 

under the umbrella of CSR activities, leads to loyalty of 

consumer and increased revenue. The study also indicated the 

importance of advertising for giving knowledge to consumers 

about the social welfare practices of the firm. BRAMMER, 

JCAKSON & MATTEN (2012), in their study on corporate 

social responsibility depicted that CSR is not only a voluntary 

action but beyond that. The CSR defined under institutional 

theory. The institutional theory stated that corporate social 

activities it is a part in between business and society. 

Regulation is necessary for ensuring the corporate 

performance. The theory suggested that in what form 

companies should take its social responsibilities whether it is 

a historical or legal or political form. AGUNIS, GLOVAS 

(2012), prepared a paper on corporate social responsibility in 

Journal of management. It provided a structure of Corporate 

Social Responsibility which affects all types of stakeholders 

and output of such activities. This work ascertained the 

knowledge on various levels, forms of CSR desire to know 

CSR with outputs etc; also the researcher recommended a 

structure for future analysis on corporate social 

responsibility. 

III. STATEMENT OF THE PROBLEM 

By reviewing previous studies about corporate social 

responsibilities it is observed that companies using CSR tool 

in different ways and has different meaning by various 

companies. The present study is about understanding the 

effectiveness of corporate social responsibility activities. 

This company has a separate department for conducting its 
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social programmes by utilizing their fund appropriately and 

successfully. A study has conducted in HLL Life Care 

Limited, which has been made a plenty of contribution 

towards the social responsibilities, and morally committed to 

the environment. Corporate social responsibility serves as a 

link between the social commitment of a business corporate 

and the society. The investment in such social responsiveness 

will contribute in to the overall image of the company as well. 

This study will review all the CSR practices held by HLL Life 

Care Limited. Hence the problem of the study is stated that 

Effectiveness CSR initiative: An Analysis in HLL Life Care 

Limited Thiruvananthapuram, Special reference to Kerala 

region. 

IV. OBJECTIVES OF THE STUDY 

 To assess and review CSR initiatives of the company 

 To understand how CSR initiatives enhances company 

image 

 To study the role and challenges of employees in CSR 

implementation 

V. RESEARCH METHODOLOGY 

Research methodology provides a right sense for the 

researcher to mapping out right information for the study. 

Descriptive research design is used in this study; it is the 

conceptual structure with in which research is conducted. The 

variables are analyzed for finding the effectiveness of CSR 

practices undertaken by the firm. Primary data has been 

collected by using a structured questionnaire and secondary 

data from websites and journals. This research work is 

conducted on the basis of 100 samples. Here 40 samples taken 

from total population of 120 employees working under social 

marketing section of the company and 60 samples taken from 

180 beneficiaries of the company. Simple random sampling 

technique used to collect the sample. 

 Descriptive analysis, Tabulation, Graphical 

analysis, Simple Percentage analysis, Correlation, Chi-square 

test, Anova is used to analyze the formulated hypothesis. 

Tables, bar diagrams, various charts are used for the 

systematic presentation of the analysis. 

VI. HYPOTHESIS 

For the purpose of the study the following hypothesis were 

established 

 H0: CSR not enhances company image 

H1: CSR enhances company image 

 H0: There is no significant role for government support 

in CSR implementation 

H1: There is significant role for government support in 

CSR implementation 

 H0: There is no significant relationship between CSR 

structure and employee participation 

H1: There is significant relationship between CSR 

structure and employee participation 

 H0: The impact of CSR on stakeholders is not effective 

H1: The impact of CSR on stakeholders is effective 

 

VII. ANALYSIS OF THE DATA 

 Numbers Percentage 

Employ

ees 

Beneficia

ries 

Employ

ees 

Beneficia

ries 

Strong

ly 

agree 

20 5 50 8.33 

Agree 15 35 37.5 58.33 

Neutra

l 
5 12 12.5 20 

Disagr

ee 
0 8 0 13.33 

Strong

ly 

disagr

ee 

0 0 0 0 

Total 40 60 100 100 

Table 1: CSR as a Strategic Tool to Promote Economic 

Objectives & Company Image 

Source: primary data 

1) Inference 

The table shows that 50% employees and 8.335% 

beneficiaries strongly agreed CSR is a strategic tool to 

promote economic objective and enhancing the company 

image. 37.5% employees and 58.33% beneficiaries agreed on 

the same. Only 12.5% employees and 20% beneficiaries 

showed a neutral opinion. None of the employees disagree the 

statement and 13.33% beneficiaries disagreed in the 

statement. 

 

Numbers Percentage 

Employe

es 

Beneficiari

es 

Employe

es 

Beneficiari

es 

Yes 

No 

36 

4 

52 

8 

90 

10 

86.67 

13.33 

Tota

l 
40 60 100 100 

Table 2(A): Total Number Opinioned 

Source: Primary Data 

 

Numbers Percentage 

Employ

ees 

Beneficia

ries 

Employ

ees 

Beneficia

ries 

Governm

ent 

policies 

8 14 22.22 26.92 

Political 

factors 
6 12 16.67 23.08 

Infrastruc

ture 
4 10 11.11 19.23 

Trade 

union 
3 0 8.33 0 

Communi

ty issues 
8 10 22.22 19.23 

Competiti

on 
7 6 19.44 11.54 

Total 36 52 100 100 

Table 2(B): Opinion of Respondent 

Table 2: Challenges for Implementing CSR 

Source: primary data 



Effectiveness of CSR Initiatives - An Analysis in HLL Life Care Limited, Thiruvananthapuram 

 (IJSRD/Vol. 6/Issue 09/2018/091) 

 

 All rights reserved by www.ijsrd.com 352 

2) Inference 

From the table and figure 22.22% employees and 26.92% 

beneficiaries said that government policies are challenges to 

CSR. 16.67% employees and 23.08% beneficiaries’ 

opinioned political factors are challenges to CSR. 11.11% 

employees and 19.23% beneficiaries said that infrastructure 

is a challenge to implement CSR. 22.22% employees and 

19.23% beneficiaries said that community issues are 

challenges to CSR.19.54% employees and 11.54% 

beneficiaries opinioned towards competition. 

 

Numbers Percentage 

Emplo

yee 

Beneficia

ries 

Emplo

yee 

Beneficia

ries 

Strongly 

agree 
30 35 75 58.33 

Agree 10 20 25 33.33 

Neutral 0 5 0 8.33 

Disagree 0 0 0 0 

Strongly 

disagree 
0 0 0 0 

Total 40 60 100 100 

Table 3: Government Support to CSR 

Source: primary data 

3) Inference 

The above table shows that 100% employees opinioned that 

the company has CSR initiatives on education, health care, 

rural support welfare. 95% employees opinioned on 

environmental care, 80% on housing, 95% on village 

adoption, 80% on community, 87.5% on employment and 

80% on peripheral activities. Whereas 80% beneficiaries 

opinioned that there is initiatives on environmental care, 70% 

opinioned towards health and peripherals, 96.67% 

beneficiaries on education purpose, 91.67% opinioned 

towards welfare, 41.67% on employment, 36.67% on rural 

support, 20% on housing, 16.6% opinioned towards village 

adoption. 

VIII. ANALYSIS OF HYPOTHESIS 

A. Correlation Analysis 

 H0: CSR not enhance company image 

 H1: CSR enhance company image 

  

CSR 

INITIATIVE

S 

COMPAN

Y IMAGE 

CSR 

INTIATIVE

S 

Pearson 

correlatio

n 

1 .816*** 

Sig. (2-

tailed) 
 .092 

N 5 5 

COMPANY 

IMAGE 

Pearson 

correlatio

n 

.816*** 1 

Sig. (2-

tailed) 
.092  

N 5 5 

Table 4: Correlation between CSR And Company Images 

*. Correlation is significant at the 0.05 level (2-tailed). 

The Pearson correlation shows a high level (0.816) in strength 

but significant correlation between CSR and company image. 

There is a positive correlation between the variables. It is 

confirmed that CSR and company image are positively 

correlated. So it is clear that there is some relations between 

CSR and company image. High score in CSR initiatives go 

with high company image. Thus the null hypothesis is 

rejected and alternative hypothesis is accepted. 

 H0: There is no significant role for government support 

in CSR implementation 

 H1: There is significant role for government support in 

CSR implementation 

  
GOVERNMENT 

SUPPORT 

CSR 

IMPLEMENTATION 

GOVERNMENT 

SUPPORT 

Pearson 

Correlation 
1 .953** 

Sig. (2-tailed)  .012 

N 5 5 

CSR 

IMPLEMENTATION 

Pearson 

Correlation 
.953** 1 

Sig. (2-tailed) .012  

N 5 5 

Table 5: Correlation between Government Support and CSR Implementation 

*Correlation is significant at the 0.05 level (2-tailed) 

 The Pearson correlation shows a high level (0.953) 

in strength but significant correlation between government 

support and CSR. There is a strong positive correlation 

between the variables which means high CSR go with high 

government support. It is confirmed that CSR and 

government support and CSR implementation are positively 

correlated. So it is clear that there is some relations between 

government support and CSR of the company. Thus the null 

hypothesis is rejected and alternative hypothesis is accepted. 

B. CHI- SQUIRE TEST 

 H0: There is no significant relationship between CSR 

structure and employee participation 

 H1: Thereis significant relationship between CSR 

structure and employee participation 

OPINION 

VARIABLES TOTAL 

CSR 

STRUCTURE 

EMPLOYEE 

PARTICIPATI

ON 

 

YES 
30 

41 

52 

41 
82 
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(2.95) (2.95) 

DON’T 

KNOW 

40 

25 

(9) 

10 

25 

(9) 

50 

IMPART 

15 

12 

(.75) 

9 

12 

(.75) 

24 

AVAILA

BLE 

15 

22 

(2.23) 

29 

22 

(2.23) 

44 

TOTAL 100 100 200 

Table 6: CSR Structure & Employee Participation 

χ 2=29.857 , df = 3, χ 2 /df = 9.95, P value (χ 2 >29.857)= 

.000005 

 The calculated value is higher than the table value. 

P value is .000005 that is less than the significance level .05. 

Thus the null hypothesis is rejected and alternative hypothesis 

accepted. Hence it can be concluded that there is significant 

relation between CSR structure and employee participation in 

CSR. 

 H0: The impact of CSR on stakeholders is not effective 

 H1: The impact of CSR on stakeholders is effective 

OPINION 

VARIABLES 
TOTA

L 

CSR 

PRACTICE

S 

CSR IMPACT 

ON 

STAKEHOLDE

RS 

 

YES 

58 

44 

(4.45) 

30 

44 

(4.45) 

88 

DON’T 

KNOW 

12 

21 

(3.86) 

30 

21 

(3.86) 

42 

IMPART 

8 

14 

(.75) 

20 

14 

(.75) 

28 

AVAILABL

E 

22 

21 

(0.05) 

20 

21 

(0.05) 

42 

TOTAL 100 100 200 

Table 7: CSR Practices AND CSR Impact ON Stakeholders 

χ 2 = 21.861, df = 3, χ 2 /df = 7.29, P(χ 2>21.861), P= 

0.00001 

 The calculated value is higher than the table value. 

P value is .00001 that is less than the significance level .05. 

Thus the null hypothesis is rejected and alternative hypothesis 

accepted. Hence it can be concluded that there is significant 

relation between CSR structure and employee participation in 

CSR. 

C. ANOVA 

 H0: The impact of CSR on stakeholders is not effective 

 H1: The impact of CSR on stakeholders is effective 

ANOVA is used to compare the mean of more than one 

population. It is called F test. One way ANOVA refers to the 

situation when only one variable is considered. Two way 

ANOVA refers to the situation where the response available 

may be affected more than one factor. 

 X1 X2 Total 

N 4 4 8 

∑X 100 100 200 

Mean 25 25 25 

∑x2 4056 2600 6656 

SD 22.7743 5.7735 15.3809 

Table 8: Summary of Data 

 
Squares 

of Sum 

Degree of 

freedom 

Mean of 

Squares 
 

BETWEEN 0 1 0 F=0 

WITHIN 1656 6 276  

TOTAL 1656 7   

Table 9: Result 

1) Inference 

Here the table shows that f value is zero. The p value is 1. P 

value is greater than .05. Hence it can be concluded that the 

result is not significant at this level. 

IX. FINDINGS 

 HLL Life Care Limited Company has a well-defined 

CSR structure and which is especially designed for the 

welfare of the society and poor people Most of the results 

show that the corporate responsibility structure of the 

company effects on the employee participation to the 

same. 

 The company’s CSR initiative mostly useful for the 

students and the youths from various part of the district 

.company providing various kind of scholarships and 

training programmes for these categories. 

 The company is talking too much of measures to assess 

the impact of their business and the corporate social 

responsibility practices on various stakeholders of the 

organization. A regular and well organized feedback 

system is implemented by the company 

 The organization is considering the CSR practices as a 

strategic tool to promote the economic value as well as 

enhancing the image of the company among the 

public.HLL is considered to be one of the major players 

in the field of CSR among the public sector companies. 

 Concentrating on more in the area of CSR practices 

makes the company to get more public attention and 

recognition among the competitors. 

 The analysis shows that the government supports for 

CSR practices are necessary to avoid some legal threats 

and extending their area of operations to bring more 

people to these initiatives. There may be chance for the 

community issues in some regions. Especially in the 

rural areas. 

 There are number of challenges for the company to 

implement CSR. It includes government policies, 

political factors, trade unions, community issues etc. 

understanding the challenges and forming initiatives to 

overcome the challenge are very important for achieving 

the expected results. 

X. CONCLUSION 

HLL Life Care Limited is one of the pioneer organizations 

operating in the health care industry of our nation. From the 

analysis on corporate social responsibility initiatives of HLL 
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it can be concluded that the company is effective in the field 

as like as strives to make a healthy society. The company is 

enriching their account of CSR by adding new initiatives and 

Ideas in every year. Voluntary affiliation setup by the 

organization's workers embraces various social exercises in 

the region all the time. It is for giving chance for employees 

to serving the society. 

 The helpdesk maintained by the company for 

voluntary blood donation program is much effective than any 

others. From the entire study and the analysis based on 

different variables shows that the Corporate Social 

Responsibility initiatives of HLL Life Care Limited is 

effective, and can be concluded that it is the major player of 

CSR among public limited companies from health industry. 
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