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Abstract— Since the evolution of mankind, housing has 

been one of the basic needs which have always been in 

demand. Easy availability of good housing at affordable 

prices has far reaching impact on the health and living 

conditions of citizens. Housing forms a crucial component 

of all construction activities. Therefore, the industry plays a 

crucial role in wealth creation, employment generation, 

improvement in the standard of living and provision of 

infrastructure. The real estate has a catalytic role in fulfilling 

the demand for housing for the various socio-economic 

classes. Equally important is need to provide the backup 

infrastructure covering utility services such as water supply, 

sewage, drainage, roads and transport requirements as well 

as social infrastructure like schools, health and recreation 

facilities, commercial infrastructure like markets / malls, 

office complexes, technology parks etc. the cumulative 

effect of these demands places the onus on the real estate 

and construction sector, which providing an excellent 

opportunity for conferring social benefits, could act as a 

major vehicle for kick-starting the economy. The other 

significant factor that has kicked up a lot of activity in the 

recent past, in the housing area, is today’s steadily falling 

interest rates of loans. The customers today enjoy 

tremendous choice and can approach those giving out 

finance at lowest rates. The customer who is purchasing a 

house today has not only the options of competitively lowest 

rates of interest, but also choice of different types of loans 

starting from the  house – purchase or house – building 

loans to house – improvement loans, home equity loans [ 

loans on mortgage of property ], home extension loans. NRI 

loans etc. it has near been better than this ever before. While 

this is such a positive development, as far as the home 

seekers are concerned, the lots of home builders are still a 

long way behind the satisfactory levels. Even today, with the 

organized groups of Developers, being by and large, quite 

influential, still availability of institutionalized finance, as a 

regular source, has been almost absent as far as the average 

Developer is concerned. This has been an area of major 

concern for the Builders. Mumbai, is known as the 

commercial capital of the country and rightly so as it 

generates a large quantum of revenue. The city does not 

have a long history to boast of like other cities in the 

country. In fact it was considered not very habitable place to 

stay. But with the British making it there place of Business, 

it archived importance. Also it has certain advantage of 

being a natural harbor. This was the factor that boosted trade 

in Mumbai & other metro city. The growth and development 

of real estate in Mumbai is a more recent phenomenon. 

Marketing is a corporate function comprising of activities 

that involves exchange of company’s services for economic 

gains. According to the modern marketing concepts, the 

focus of all activities is to serve the customers’ needs, 

Marketing. There, begins with satisfying the client’s needs 

and flows back to the company. Who can then plan for ways 

to meet the needs. This planning process will involve the 

contractor’s resources, experience, capabilities, desires and 

other requirements. A more formal approach towards the 

marketing is required. The company must understand the 

target market, the customer’s needs, build business 

relationships and penetrate new markets. Marketing 

provides the company with more aggressive approach to the 

market place and helps in building stronger profitable 

organization. Hence, in the given scenario, when we look at 

the builders and developers we can understand the 

importance of the marketing strategies adopted in the 

particular circumstances. These strategies form an important 

part of the builder and his competitive capability as 

compared to others in the field. 
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I. RELEVANCE OF THE THESIS 

This thesis aims at targeting the existing and new property 

development and management consultancy firms to provide 

them with a module for the analysis of any property 

development proposal and its marketing and promotional 

activities.  

The thesis as a whole can form a ready reference 

for any new entrant in the field of real estate development, 

also serving to the existing firms to improve upon their 

performances.  

The thesis, can also, in parts, help the builder to 

think of innovative strategies to gain certain competitive 

advantage over is competitor. 

Though the thesis is focused on Mumbai, it would 

be a ready structure which can be applied for the 

development in other cities as well, with certain 

modifications. 

II. LITERATURE REVIEW 

The basic ground work for this study is formulated by 

means of books, internet web sites, research papers, 

previous studies, journals, magazines, newspaper 

advertising, TV and media advertisements and promotional 

campaigns in property exhibitions. Also different articles 

from newspapers and extracts of speeches by various 

prominent personalities in the field of construction form a 

part of the research work.  

III. PROPOSE WORK 

A. Scope of Work: 

Real estate and its marketing is a very vast topic lot of 

studies done on the subject. To get a complete grip on the 

subject, there are various aspects which need to be focused 

on, in detail. However, due to limited resources and time 

constraints it is not possible to dwell into all aspects.  

The study is therefore, limited to the basic real 

estate study and its marketing in metropolitan and extended 

suburban areas of Mumbai city. The study is concentrated 

on residential and mixed type of development with a brief 

outlook of commercial and retail sector. However, this study 

can form a ready reference for the analysis of any of the real 
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estate development proposals and its sale in other metro 

cities in India. 

IV. PROPOSE WORK 

A. Aim & Objectives: 

1) Aim:  

To study the marketing strategies of builders and developers 

in Mumbai and to comparatively analyze them, to arrive at 

some strategic policies and innovative marketing plans for 

competing against the best players operating in the market. 

B. Objectives: 

1) To study and analyze the real estate industry in general. 

2) To study the factors that affects the real estate 

marketing. 

3) To understand the general marketing principles and 

theories and its application to the real estate industry of 

today. 

4) To study the market segments the developers and 

builders cater to and also the major type of projects they 

handle. 

5) To study the different means of advertising and sales 

promotion carried out by different builders and 

developers. 

6) To study the factors that affect the buyers preferences 

and hence the marketing strategies. 

7) To recommend marketing plans and strategies for the 

builders and developers who are operating in the market 

from long as well as for new entrants in the business. 

V. PROPOSE WORK 

A. Methodology: 

1) Selection of topic 

The real estate in today’s world is a hot topic, which is 

constantly discussed debated and argued about. Lot of things 

has been said about the slowing down of the real estate 

market and then picking up. There is a lot of demand for 

housing stock and hence the competition, as is evident by 

the way the projects are bombarded by means of various 

communication media on the common public.  

All these factors created an interest, which 

translated into the selection of the topic for research 

purpose. 
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