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Abstract— This furniture site supplies facilities to buy a 

basic, durable home and office furniture through online. This 

website is created to increase sales as well as to get more 

customers in the furniture market and also to provide a 

respect and   dignity for every supplier, employee, and 

customer, improve all forms of service delivery to our 

customers. The process of Shop management can be 

automated through online. The accessibility is provided for 

business management this is enables only for the shop 

owners. Information regarding availability of materials, stock 

details, order details etc. can be track using this application. 

Decision can be taken by owners based on the data’s that the 

system contains. 

Key words: Furniture Site, Furniture Market, Durable Home, 

Automate, Shop Management 

I. INTRODUCTION 

This project is to develop a web application, which is help for 

owners to track of their current stock, sold items, purchased 

items etc. by saving time and also helps in business 

improvement. This furniture site provides a service to a 

customer for submit online orders for furniture items and also 

the services by a store will be given for both walk-in 

customers and online customers. The users may be able to 

check for various furniture’s available at the store and can buy 

via online. In this site the description about the list of items 

that the stores contains will be given. The user can search 

these products as per categories. The shopping cart can be 

used by customers to save the details about the items that he 

likes.  The process of registration needs to be done by the 

customers first, to check out  furniture’s in the online site and 

then he can get login into his account using the same 

password and username which he add set during registration 

. If he wish to buy the product then he can able to pay through 

online using cards or through cash on delivery. Now a days 

rather than going to a furniture shop peoples are searching 

days rather than going to a furniture shop peoples are 

searching in the websites to buy furniture. Products look and 

colors are the important objectives for the buyers they search 

based on the specific colors. So this application is created to 

help customers of the particular furniture shop, and also it 

saves time and effort of owners in the inventory for 

availability of the product in his shop.  It also helps owners to 

sell their product.  

 Manual inventory process is a time consuming task 

and also there may errors in the tallying process of the 

products. It automated inventory may be takes place after the 

purchase of product in shop. Using this system we can 

manage the items the in shop. Here the shop may provide 

some discounts for the users, flexible shipping charges can be 

allotted for the customers, and email marketing also be 

available through this shop. So this website or the system is a 

perfect resource for the furniture shop management. 

 
Fig. 1.0: System Architecture Furniture System 

II. REVIEWS OF LITERATURE  

1) Inventory programming is the most important task in 

furniture business.  Current problem is dealing with the 

manually inventory of products, it takes long time to 

complete and some the details are not be known easily 

such as the availability of the product, customers details, 

discount management etc. there may be the problem 

occur if we accept the orders of the customers without 

knowing the availability of the product so the proposing 

system  that meets the all needs that has to be fulfilled, 

furniture management system is a software that is easy to 

manage our shop. 

2) The Virtual Reality (VR) offers the future of the furniture 

retailing. For this purpose, they developed an Internet-

based Virtual Reality Integrated Solution(VRIS) which 

allows the customers to choose furniture  that are to be 

setup in living room.. To test the effectiveness of VR 

they also developed a control which is an image-based 

system .The results shows the enhancing of consumers’ 

ability in visualizing the furniture coordination that 

produces the significant positive comparison differences 

in their product experiences and decision-making 

process. VR-integrated Web sites is functioning as a 

virtual front door to brick-and-mortar stores. It outline a 

click-and-brick strategy in the process of furniture 

retailing and shows  how the VRIS system can  helps in 

shaping furniture retailing as a fast-moving and 

unpredictable markets. 

3) The Consumers knows about products through 

experiences.  These experiences some ongoing 

transactions those which increases the quality, intensity 

and meaning through integrating the both cognitive and 

affective responses through the interactions that’s with 

objects, environment and mainly with people. The 

experience may also involves some internal awareness of 

something that is taking place. Consumers can be able to 

interact with products in 3D multimedia using the 

internet, it can serve as a more powerful medium. It helps 

by simulating new form of experience-Virtual 

experience. The Virtual experience is the psychological 
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and emotional state that consumers undergo while 

interacting with 3D product environment. So the 

understanding of these   new forms of virtual experiences 

becomes the most important work that used in a 

considering of the future advertising and marketing 

programs in computer mediated environments. 

III. METHODOLOGIES 

The proposed system helps furniture shops to automate 

furniture selling online. The burden of the shop owner have 

been reduced by this automatic inventory of products which 

is done using the system. The proposed system can minimizes 

the time used for an inventory process.  By using this 

automated system, workload of the workers and manual 

errors can be lessening. Helps furniture shops to take cc 

payments. 

 Web based online furniture marketing empowers the 

customers to online registration, to browse for furniture items 

from the list of furniture available in the furniture site, and  to 

order the products in online by just preferring  the furniture 

type desired by the user. After selecting the furniture from the 

site will directly appear in the screen. By using this 

application the work of the employees is reduced and 

nullification of work can also be achieved. The user will be 

given a username and a password to login. MVC (Model 

View Controller) is used in this system. The results Provides 

email confirmation on payment success. Using this system 

the owners can modify the details of furniture’s such as price, 

quality etc... And he is allowed to add or remove furniture 

items based on the availability of the furniture’s in shop.      

 This project can be managed in better way if it 

segmented into a hierarchy of chunks such as stages, 

activities, steps and tasks. In System development projects, 

this type of segmentation is called as a WATERFALL 

Methodology.  The requirements of the system are already 

detailed, which are the important steps that helps in project 

success. There are some critical principles of a good 

methodology. 

 Work to be done in the stages 

 The content reviews are to be conducted between    the 

stages and this review represented in decision points and 

quality gates for continuing. 

 This is the important report on research that intended 

to investigate the effective methods for the Software 

engineering evolution.  The objective of this work is to 

identify and evaluate the methods that is used to measure the 

impact of the changes that are takes place in the software 

process. There two types of methods that are used evaluation.  

 First evaluation methods are used for utility in 

software engineering. This long term goal is to provide a 

taxonomy of methods with a suggested ranges of strengths for 

engineers. Using this unified view the analyst can select the 

appropriate evaluation techniques for finish their given task.  

 The second class of activity employed a small 

studies in which evaluation methods could be tested or can be 

models the quantifiable concepts.  

 The waterfall methodology is used to develop the 

project by first collected requirements and every stages 

should be used in this same methodology. 

 

IV. RESULTS & DISCUSSION 

This furniture system will helps in the inventory process of 

the shop. Which makes the owners work easier by automated 

system. The work becomes an easy with this system. The 

customer also can select their products through online 

without going to the shop. He can also be able to pay through 

online after ordering their desired furniture’s. 

V. CONCLUSION 

This furniture management system is a great improvement 

over a manual system which is used a case files and paper. It 

is more efficient and reliable that avoids the redundancy and 

the inconsistency. This application is very user friendly and 

easily the data can be accessed and the personnel requirement 

may also be decreased. It also provides a service delivery with 

reasonable amount in the specified time. The inventory 

process is becomes easier. 
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