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Abstract— The Reliance Digital is a one stop store for 

electronics and consumer durables. Reliance Digital has been 

opened in Bidar on 8 December 2016. Customer satisfaction 

plays an important role in the success story of any business or 

company. In the highly grown markets, it is important to 

reach out to new customer and then keep the existing 

customer base. Many parameters or factors play a vital role 

in retaining the customers. Only satisfied customers would be 

retained as there is immense competition in company. This 

detailed report based on a study conducted to understand the 

“Customer Satisfaction towards Reliance Digital and its 

products”, at Bidar. A comprehensive survey was conducted 

to get sufficient insight for the study. The findings of the 

study can be used by Reliance Digital to understand the 

customer satisfaction.  
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I. INTRODUCTION 

Analyze of Customer Satisfaction has become a very 

important component in giving outstanding customer service. 

By increasing popularity of customer relationship 

management can companies are now placing more 

importance on customer satisfaction and their relationship 

with customers. Many of the manufactures are adjusting 

flexible strategies to attract customers from various classes. 

II. OBJECTIVE OF THE STUDY 

 To know customer satisfaction level towards the 

Reliance Digital and its products. 

 To study the factors that influence customers’ preference 

for Reliance Digital. 

 To know the customer satisfaction towards prices 

charged By Reliance Digital. 

 To understand the employees behavior towards their 

customers. 

 To study how customers frequently visit Reliance Digital 

III. SCOPE OF THE STUDY 

This study is limited at Bidar city with the sample size 50 

respondents. 

 It is helpful to Reliance Digital to understand the 

customer satisfaction level. 

 It helps to know their customers expectation, preference 

and loyalty. 

 This study also helps to Reliance Digital to know what 

all factors are essential for 

 Maintaining good relationship with customers. 

 This study helps to know needs and wants of the 

customers. 

IV. METHODOLOGY 

Structure of the research methodology: 

 Research design - Descriptive. 

 Data sources - Primary and secondary. 

 Research approach - Survey method 

 Research instruments - Structure questionnaire. 

 Contact method - Personal. 

 Sample size - 50 respondents. 

 Sample unit - Customers at Bidar city. 

V. LIMITATIONS OF THE STUDY 

 The sample size of respondents is itself a limitation to the 

research study. 

 The study was certain restricted to Bidar only. 

 The study is time bound so not possible to complete all 

the areas. 

 The study’s major limitation was respondents are too 

busy to give response regarding survey. 

 Opinion of customer may be biased or unbiased because 

of the social culture and effective factor. 

A. Customers’ frequency of visiting Reliance Digital 

 
Table 1: 

 
1) ANALYSIS: 

From the above table it was found that 38% of respondents 

said that they visit Reliance Digital occasionally, and 28%of 

respondents said they visitonce in a two month, and 20% of 

Respondents said they visit once in two week, 14% of 

respondents said they visit once in a Week. 

2) INTERPRETATION: 

As per the above graph it is clear that most of the respondents 

visit Reliance Digital occasionally 

B. Things that influence customer to make purchase from 

Reliance Digital 

Factor Respondents Percentage 

Low prices 3 6% 

Better quality 9 18% 
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Various brands 14 28% 

Variety of products 24 48% 

Total 50 100 

Table 2: 

 
1) ANALYSIS 

From the above table it shows that 48 % of the respondents 

are said they purchase products From Reliance Digital 

because they find variety of products and 28% of respondents 

buy because they get various brands and 18% of respondents 

think better quality and 6% of Respondents buy because it has 

low price. 

2) INTERPRETATION: 

As per the above graph it was found that most of the 

respondents buy products form Reliance Digital because 

varieties of products are available at store compares to other 

digital stores and few of them buy products because of low 

price 

C. Were the prices offered appropriate? 

Factor Respondents Percentage 

Yes 31 62% 

No 19 38% 

Total 50 100 

Table 3: 

 
1) ANALYSIS: 

From the above table it was found that 62% of respondents 

felt that the prices were appropriate and 38 % of respondents 

felt prices as inappropriate. 

2) INTERPRETATION: 

As per the above graph most of the respondents replied that 

the price offered by Reliance Digital is appropriate and 

reasonable as compare to other retail stores. 

D. Do you find the employees are friendly of this store? 

Factor Respondents Percentage 

Very friendly 24 48% 

Somewhat friendly 19 38% 

Not at all friendly 0 0% 

Don’t know 7 14% 

Total 50 100 

Table 4: 

 
1) ANALYSIS: 

The above table states that 48% of respondents were felt that 

employees were very friendly and 38 % of respondents felt 

them as somewhat friendly and 14% of the respondents 

couldn’t know. 

2) INTERPRETATION: 

As per the above graph maximum respondents are having 

positive opinion regarding behavior of employees, because 

employees are very friendly with respondents while shopping 

at this store 

E. Overall satisfaction level about Reliance Digital 

Factor Respondents Percentage 

Satisfied 38 76% 

Dissatisfied 0 0 0% 

Somewhat satisfied 12 24% 

Somewhat dissatisfied 0 0% 

Total 50 100 

Table 5: 

 
1) ANALYSIS: 

From the above table it was found that 76% of respondents 

were said satisfied with Reliance Digital and 24% of 

respondents were said somewhat satisfied. 

2) INTERPRETATION: 

As per the above graph most of the respondents are satisfied 

with Reliance Digital store, because of product quality, 

availability, variety, various brand are available at store. 

3) FINDINGS: 

 From the survey it was found that maximum customers 

are visit occasionally. 

 Most of the respondents purchase products from 

Reliance Digital, because of product Variety, better 

quality and various brands available at store. 

 According to the respondents the best part of Reliance 

Digital is availability of products. 
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 From the survey it was found that television and mobile 

phone products are having huge demand at store. 

 Employee’s behaviour is very friendly with the 

customers during shopping at Reliance Digital. 

 Most of the respondents are satisfied with price and 

service offered by Reliance Digital. 

 Overall respondents are satisfied with store because of 

price, variety of products, better Quality and friendly 

behaviour of employees and availability of various 

brands in the store. 

4) SUGGESTIONS: 

 The Reliance Digital should replace the products as per 

customer’s needs. 

 Increase people’s awareness by showing ads in local TV 

channels 

 Keep an appropriate mix of products based on the prices 

to cater different classes of Customers. 

 Put more emphasis on Reliance Digital’s online store. 

 Spread awareness about Reliance Digital in the nearby 

rural area. 

 The store must be in centre of city. 

VI. CONCLUSION 

The survey reveals that the name Reliance brand is a widely 

accepted brand in the today’s market. They have the 

electronics and consumer durables that customer needs. It 

was found that overall customer satisfaction towards Reliance 

Digital store is good. Majority of the respondents are happy 

that Reliance Digital store has opened in Bidar. Most of the 

respondents felt that the price was appropriate to the products 

and it provides better service. And it has variety of products. 

Reliance digital need to provide better discounts and 

vouchers/coupons that attracts customers. In Bidar city, 

compared to other digital stores Reliance Digital is a 

preferred choice for electronic purchases. Digital should 

strive for maintaining the lead position in market 
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