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Abstract— The word entrepreneur or entrepreneurship 

derives from the French word entreprendre, which means, to 

undertake. Generally, an entrepreneur is a person who 

initiates, runs a business or one who work for himself /herself 

rather than an employee of another company. Entrepreneurs 

require capital money for setting up a business, or a 

successful operation of the trade, customary improvement 

and modernization of the business. Indian government, at 

various levels and capacity, have taken a number of steps by 

preparing various policies and schemes, for the promotion 

and development of enterprises. However, no much initiative 

comes from young adults to become entrepreneurs, especially 

from the rural areas. College is the ideal place to conceive and 

develop entrepreneurship initiatives, as the young adults learn 

many skills and techniques related to their future career and 

profession. This study explores the various reasons that forbid 

the rural college students from taking entrepreneurship 

initiatives. Further, the study also evaluates the various 

initiatives taken by colleges in motivating young rural adults 

to become entrepreneurs. 
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I. INTRODUCTION 

Entrepreneurship is a hot topic in India. It is talked in the 

educational setting, business circles and government and 

employment departments. Entrepreneur comes from the 

French verb entreprendre, meaning ‘to undertake’. Although 

scholars struggle to define entrepreneur or entrepreneurship, 

broadly an entrepreneur can be defined as a person who 

organizes and manages any enterprise, especially a business, 

usually with considerable initiative and risk. More than this 

simple dictionary definition, looking at the origin and nature 

of the term, an entrepreneur is one who identify a need and 

fill it with a primordial urge, independent of product, service, 

industry or market (Nelson, 2012). This definition identifies 

more innate aspects of personality that are involved in 

understanding entrepreneurs. Entrepreneurship is also a 

venture that involves risks and challenges in creating changes 

in the business world. 

The mushrooming entrepreneurship initiatives make 

new challenges, demands in the Indian business society as 

well as society as a whole. These challenges in the business 

environment demand certain behaviour from individuals, 

characterized by attributes such as skills development, 

innovation initiatives, creativity, risk tolerance, and self-

confidence. Above all, it demands for a lot of natural talents 

like, planning, decision making, communication, etc. 

When talking about entrepreneur or 

entrepreneurship, the ideas of three thinkers are often 

discussed and frequently cited in the contemporary literature, 

both in economics and management. They are, Joseph 

Schumpeter, Frank Knight and Israel Kirzner. According to 

Schumpeter, entrepreneurs are primarily oriented towards 

creation of new things in the search of profit (Cantwell & 

Santangelo, 2000). Knight when exploring the basics of 

entrepreneurship elaborates the role of entrepreneurs as the 

bearers of uncertainty and risk in the business market (White, 

2002). Kirzner on the other hand elaborates entrepreneurship 

as a process that led to discovery (Klein, 2008). The main 

purpose of any business is to achieve profit and growth and 

an entrepreneur finds innovative or rather new ways of 

achieving them. Therefore it involves the discovery, 

evaluation and exploitation of opportunities to introduce new 

goods and services, ways of organizing, markets, processes 

and raw materials through organizing efforts that previously 

had not existed. (Venkataraman, 1997; Shane & 

Venkataraman, 2000). Infosys co-founder Narayana Murthy 

said "At the end of the day... it is about the power of 

entrepreneurship, how it can create lots of jobs and how there 

is a need to encourage our youngsters to create even more 

jobs" (PTI, 2016). Although a lot of factors contribute to the 

success of any business initiative, the key factors that change 

an enterprise into a successful business are classified into the 

following. 

A. Money 

Capital is one of the most important factors of production for 

the establishment of an enterprise. Increase in capital 

investment in viable projects results in the increase of profits 

which help in accelerating the process of capital formation. 

Entrepreneurship activity too gets a boost with the easy 

availability of funds for investment. Availability of capital 

facilitates help the entrepreneur to easily combine various 

elements to produce goods. Therefore, it plays a huge role in 

the decision making process of every entrepreneurial 

ventures. 

B. Innovation 

An entrepreneur’s mind revolves around new ideas and 

opportunities for innovation. There is a continuous and 

conscious effort required to look for niches and undertake the 

risks in entering them. Entrepreneurship involves the 

continuous examination of existing business workflows and 

devising ways in order to carry them out in a more efficient 

and effective way, in terms of both time and cost. In simple 

words, entrepreneurship works toward the optimization of 

business. 

C. Entrepreneurial Skill Set 

Building a skill set can be achieved through learning and 

trying new tasks in real-world settings. For example, if an 

aspiring entrepreneur has a background in finance, he can 

move into a sales role at his existing company to learn the soft 

skills necessary to be successful. Once a diverse skill set is 

built, it gives an entrepreneur a toolkit that he can rely on 

when he is faced with the inevitability of tough situations. 
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D. Risk taking 

The whole essence of entrepreneurship revolves around the 

courage and ability to take new risks. Patience is needed to 

observe the fruitful outcome of an idea, and it takes time and 

effort to go from conceptualization to implementation of 

ideas. This time and effort is the risk that the entrepreneur is 

willing to take. 

E. Determination 

Every project requires investing energy and resources, and 

when a project fails, we must understand and accept failure, 

but at the same time understand that it does not necessarily 

mean that the entrepreneur is the failure. Projects can fail, and 

statistics even show that the rate of success is not as high as 

it sometimes seems to be. But the entrepreneur is able to 

identify what caused the failure, and how to fix it and improve 

in the future, and continue on to the next project. This ability 

to overcome and continue to the next project is what leads the 

entrepreneur to success. 

II. ENTREPRENEURSHIP – INDIAN SCENARIO 

The economic liberalization that started in India in the 1990’s 

revolutionized the Indian business completely. In the  1991 

Union Budget presentation, the then finance minister 

Manmohan Singh quoted the words of Victor Hugo “No 

power on earth can stop an idea whose time has come,” which 

slowly led India to a new growth trajectory that transformed 

the country from a struggling economy to one of the best 

economies in the world (Rao & Kadam, 2016). Over the years 

there has been a rise in young Indians shedding their phobia 

of failure and stepping up into the risky world of startups. 

With the IT boom sweeping India, starting up something of 

your own has not been that difficult any more. 

The National Sample Survey Office (NSSO), a 

survey that was carried in 7,469 villages and 5,268 urban 

blocks spanning districts and states across the country, 

covering about 101,724 households, including 59,700 in rural 

and 42,024 in urban areas states that around 51% of Indian 

workers are self-employed in rural areas (Ians, 2013). The 

NISIET, since its inception in 1960 by the Government of 

India, has taken gigantic strides to become the premier 

institution for the promotion, development and 

modernization of the SME (Small and Medium Scale 

Enterprises) sector. In 2016, the Finance Ministry of India 

announced incentives to attract young entrepreneurs and 

allocated 100 billion Rupees as start-up funds. Although there 

were no clear documents about the real beneficiaries of the 

fund allocation, it was reported that  the initiatives created 

500 startups, 118 incubators, 257 tinkering labs were 

sanctioned under the Atal Innovation Mission, over 170 

startups were mentored for incubation and funding support 

(Nair, 2017). In every annual budget, the central government 

allocates funds to cater the need of emerging entrepreneurs. 

There are many other initiatives taken by the Indian 

government to promote entrepreneurship and the following 

are few top initiatives identified by the Global 

Entrepreneurship Summit 2017 held at Hyderabad: 

A. Startup India 

It is a government initiative to promote entrepreneurship by 

mentoring, nurturing and facilitating start-ups. Since its 

launch in January 2016, numerous aspiring entrepreneurs 

took advantage of this government aid to being their start-ups 

.This novel initiative provides a complete free online learning 

and has set up research centres and start-up centres all over 

the country by academia - industry tie-ups. 

B. Make in India 

This 2014 initiative is designed to make India a global design 

and manufacturing hub. This initiative has user-friendly 

systems to do business in India by MNCs. The vision is to 

procure investments, foster innovation, develop skills, protect 

intellectual property and build manufacturing infrastructure 

in India so that Indian entrepreneurs will benefit globally. 

C. Atal Innovation Mission (AIM) 

This is proposed by the government to promote technology 

based initiatives. Starting Atal Tinkering Labs (ATL) across 

India this initiative focuses on school level incubation centers 

where students gain hands-on training. 

D. Support to Training & Employment Program for Women 

(STEP) 

STEP was launched by the Ministry of Women and Child 

Development to train women mainly in rural India and 

imparts skills in agriculture, horticulture, food processing, 

handlooms, embroidery, travel and tourism, hospitality, 

computer and IT related services. 

E. National Skill Development Mission 

This program was launched in July 2015, under seven sub-

missions namely: (i) Institutional Training (ii) Infrastructure 

(iii) Convergence (iv) Trainers (v) Overseas Employment (vi) 

Sustainable Livelihoods (vii) Leveraging Public 

Infrastructure. 

In spite of all these initiatives proposed by the 

government, many young people are scared to become 

entrepreneurs. In view of this, the objective of this study is 

focused on identifying reasons for lesser entrepreneurship 

initiatives among rural college students, mainly asking the 

following questions: 

Why do rural college students fail to become entrepreneurs? 

What kind of initiatives rural college students expect from 

colleges to initiate entrepreneurship? 

III. METHODOLOGY 

This descriptive, exploratory qualitative study was conducted 

among rural college students in and around Coimbatore and 

Tiruppur districts in Tamilnadu. Final year UG & PG students 

from 9 colleges from Pollachi and Udumalipettai area were 

the subjects of the study. A total number of 560 students 

(from both UG & PG), those who were willing to participate 

in the study, answered a survey questionnaire prepared by the 

authors. The survey results were analysed using qualitative 

data analysis methods and themes and categories were 

identified for discussion. 
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IV. RESULTS & DISCUSSION 

Among the 560 students 320 were males and 240 were 

females; 403 of the subjects were in their final year UG and 

the rest were final year PG. 

Male 57% 

Female 42% 

UG 28% 

BCom 32% 

BCom CA - 25% 

BBA 18% 

Computer Science 16% 

Maths 09% 

PG 72% 

MCom 44% 

MBA 36% 

MCA 14% 

MSW 06% 

Table 1: Showing Details of the Subjects (n=560) 

The study results show that out of 560 students, only 

22% of the students (14% male and 8% female) were 

interested to start their own business. The reasons for this low 

interest are stated in the table 2 below. When the subjects 

were asked whether the college encourages them and their 

ideas to become entrepreneurs, majority of the students do not 

believe that their respective colleges give them enough 

support and encouragement. Only 28% of the students agreed 

and 72% of the students declined saying the college does not 

give enough support. Regarding the preparations done by the 

college for entrepreneurship, only 8% out of student 

population felt that the college gave some training and 92% 

said that they do not get any specific training to become an 

entrepreneur. 

1 Major reasons  

2 Parental disapproval 63% 

3 Problems in arranging finance 72% 

4 Lack of self-confidence 56% 

5 Lack of self-esteem 72% 

6 No skills identification in college 88% 

7 No skills development programs 92% 

8 
No awareness about government 

initiatives/aid 
84% 

Table 2: 

The Major obstacles identified by the students for the non-

initiatives to be an entrepreneur are as follows: 

A. No Parental Approval 

63% of the students pointed out that they could not venture 

into starting a business of their own due to parent’s 

disapproval or not able to discuss their ideas with parents. 

Since risk taking is a major concern in starting ventures, not 

many families encourage their children to enterprise any new 

initiatives. 

B. Arranging Finance 

72% of the students gave arranging finance as one of the 

reasons for their lack of initiatives to have start-ups. As 

entrepreneurs, a base capital is needed and the college they 

study does not sponsor to help in this regard. Rural banks also 

discourage youngsters getting loans due to many wilful 

defaulters in the agricultural sectors (Janetius, et al, 2013). 

Also, asking some well-wishers to invest on an idea in the 

rural setting is a major challenge for the graduates. 

C. No Self-Confidence 

56% of the students expressed that they do not trust 

themselves to start a business of their own. They do not 

believe in themselves and or have no confidence in running a 

business or to lead a team. They blame the educational setting 

for not offering the sufficient training in this regard. 

D. No Self-Esteem 

Similar to no self-confidence, 72% of the students feel 

unworthy of handling a business and they feel incapable of 

handling a high position. They are not inspired by many rural 

entrepreneurs and feel that such initiatives are meant for 

urban population. 

E. No Skills Identification 

Nearly 88 % of the students felt that the college education 

does not offer any opportunity to identify their natural skills. 

They also lament that no serious initiatives were taken by the 

teachers or the college as a whole to sharpen their skills to 

boost self-confidence or select an area of their talent. There is 

no such encouragement for skills identification in their home 

environment as well. 

F. No Skills Development Programs 

92% of the students claimed that they are not given any 

training or workshops as a part of their education or, given 

any opportunity to identify and develop their skill sets. The 

recognition of skill sets is not given a priority therefore there 

is no development of these skill sets. 

G. What Could Be Done 

Few of the major reasons identified by the subjects are that 

the focus of college and teachers on finishing the lessons and 

the high pass percentage in the exam results. Almost all the 

students reported that their college has placement office that 

works on getting them some jobs to advertise 100 percent 

placement record. Subjects from one college reported that 

they have an exclusive psychological counselling centre, 

however, no initiatives were taken by the departments to 

utilise the services to enhance self-esteem and self-

confidence in them. Students of three colleges reported that 

they have entrepreneur development cells in their college 

which functions for namesake. These cells function without 

taking any serious efforts to inculcate entrepreneurship 

initiatives among students or give basic orientation on skills 

identification to the students or organise any regular skills 

development activities to the students. The lesson plan, 

classroom activities are not focused on the holistic 

development of the student. Some of the suggestions given 

by the students to improve the entrepreneurship initiatives in 

the college are as follows: 

H. Parental counselling 

As seen in the results, parental approval is, in fact, an 

important factor for students to venture out and take the risk 

of committing to their business. 

1) Repeated Awareness 

There should be regular awareness about various initiatives 

taken by the government, regular guest lectures, periodical 

seminars and workshops on entrepreneurship need to be 

organised and conducted. More than the focus on placements, 
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the students need to be encouraged to be entrepreneurs and 

they should be trained on how to go about it. 

2) Bring Young Entrepreneurs to inspire 

An activity which can enlighten the students and give them 

encouragement to pursue their passion is getting firsthand 

information from successful entrepreneurs. A success story 

can give a boost to the dreams of the students to have their 

own business ventures. 

3) Create self-confidence & self-esteem 

Qualified psychologists can help the students to boost their 

confidence level and personality development programs can 

be arranged as part of curriculum. 

4) Skills identification & skills development 

Aptitude and other psychometric testing and continuous 

mentoring must be given to the students by the regular 

teachers as a part of curriculum, by way of assignments, 

internship and training so that the students will clearly know 

their strengths and weaknesses as far as their talents are 

concerned. 

5) Financial Support from Banks & Others Agencies 

Banks and other financial lending institutions can be invited 

to explain various plans available for start-ups and 

entrepreneurial initiatives so that students will be aware of 

various schemes available. 

V. CONCLUSION 

Entrepreneurship plays a vital role in the social and economic 

development of the country. It gives personal fulfilment to the 

individual who runs the business concern by having self-

employment opportunity and to have control over their 

profession. It gives an opportunity for initiative, innovation 

and for high chances for achievements. The results of the 

study indicate that majority of the students are not interested 

to start a business because they are not given proper guidance 

and encouragement. The students do not get the necessary 

facilities required for skill development and skill 

identification. Their respective institutions need to take a lot 

of initiatives to overcome the short comings identified by the 

students so that Indian economy will rise as there will be 

many self-employed individuals. 
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