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Abstract— E-commerce is a boom in the contemporary 

business. E-commerce refers to electronic commerce. 

Ecommerce involves buying and selling of goods and 

services, or the transmitting of funds or data, over an 

electronic network, predominantly the Internet and with this 

research paper I want to bring it to notice that in upcoming 

days E-Commerce is going to flood its business in almost all 

the fields of marketing and there comes the use of a website 

which can compare all the present E-commerce websites so 

that it makes the task of customers much easier and feasible 

and working on it with the help of Artificial Intelligence 

would obviously be much needed and in demand as it would 

attract more and more users as human mind is mend to get 

attracted with the easier and less complex tasks. The current 

research has been undertaken to describe the scenario of E-

Commerce, analyze the trends of E-Commerce. The study 

further examines the key variables imperative for the success 

of E-commerce business models. 

Objective: A bunch of E-commerce Websites is present in 

today’s scenario, but it becomes a very tedious task to surf all 

of them simultaneously to buy the best product at best price. 

So here Comes the need of our vision through our website, 

which would make E-shopping much Easier with the help of 

ARTIFICIAL INTELLIGENCE based Chat bot 

The objectives of present study are:   

1) To understand the current scenario and trends of E-

Commerce; and  

2) To reveal the key factor influencing the Chat bot usage in 

E-Commerce. 

I. INTRODUCTION 

 
In the past, the Internet could be thought of as just a repository 

of information, and search engines merely offered Internet 

users basic information retrieval. However, as the web 

evolved to become a bustling marketplace where online 

transactions are the norm, there is a need for more specific 

search capabilities. Ultimately, it is hoped that the ideal 

search engine reduces searching costs in terms of time and 

money for consumers in a perfectly efficient market. 

 Currently, there already exist numerous shopping 

search engines (Sullivan, 2003), but they are mostly 

constrained by an essentially static database of available 

products. 

 Our search engine will draw your attention because 

it seems to use a more dynamic approach in searching. It will 

compare the best possible price for the product from the 

renowned shopping websites, and will make the purchasing 

experience much easier with help of Chat bot. 

II. ADVANTAGES  

 
 This system is user friendly and easy to understand. 

 Admin can see all detail regarding to product sales. 

 Product recommendation on user login. 

 User can order product with best possible price 

 User can discuss about product by writing to AI Bot. 

 This is robust and secure system. 

 Chat bot makes the purchasing process much easier. 

III. E-COMMERCE FACILITATORS 

A. Internet:  

A massive internet exposure has added to growth of E-

commerce. Internet and smart phones are becoming an 

integral part of everyone’s life. Internet is no more a source 

of information but has become an important tool for 

shopping, learning, communicating and even getting service 

from plumbers, carpenters, doctors etc. Supply chain is also 

becoming leaner and smarter as digital platforms are helping 

to better connect with the customers which significantly 

reduces the waste and supporting to green businesses.   

B. Payment Gateways: 

A payment gateway is an e-commerce application service 

provider service that authorizes credit card payments for e-

businesses, online retailers, bricks and clicks, or traditional 

brick and mortar. The life blood of online business is the 

payment routes which comprises credit card, debit card, 

online banking payments, electronic funds transfer. The 

world is transforming from cash to digital money and thus 

there is a need of payment gateways for sustainable future 

ecommerce. 

C. Chat bot:  

They are simply talking Bots, they facilitate the users with a 

simpler and less complex environment to perform their 

activities by following their commands. 
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D. Social Media Businesses:  

Are increasingly making use of social media in order to 

market their goods and services. Social media refers to 

websites and computer programs that allow people to 

communicate and share information on the internet using a 

computer or mobile phone. Social media has played a great 

role in brand building and informing various offers to the 

customers. It also helps in getting the feedback about the 

product or service. It provides a platform for brand building, 

advertisements, developing a community of trusted users, 

spreading word of mouth etc.  

E. Analytics 

Analytics is the scientific process of transforming data into 

insight for making better decisions. Analytics helps 

businesses to gather, organize, analyze, and report on 

everything their customers do. The massive increase in the 

volume of data has forced the businesses to focus on analytics 

to understand the behavior of the customer. E-tailor need to 

have real time access to information to measure return on 

online investments and optimize the channel mix. There are 

basic analytics capabilities available with the ecommerce 

players like basket size analysis, average order value, 

conversion ratio but we need deeper analytics solution for 

actionable insights of the consumer. 

IV. E-COMMERCE TRENDS -A NEW BUSINESS REVOLUTION 

IN INDIA:  

 

 

 
E-commerce is a boom in the modern business. It is a 

paradigm shift influencing both marketers and the customers. 

Rather e-commerce is more than just another way to boost the 

existing business practices. It is leading a complete change in 

traditional way of doing business. This significant change in 

business model is witnessing a tremendous growth around the 

globe and India is not an exception. Moreover, E-Commerce 

has every potential to curb the pollution and thus producing 

significant influences on the environment.  

 These big commercial websites are doing wonders 

in the E-commerce field , but thinking about the users, for a 

common man it’s a bit time taking task to surf through all 

these big brands and then finally choose the right product at 

the most feasible price, here comes the role of Artificial 

Intelligence. 

 Imagine a chat Bot doing all the necessary steps for 

you that you do in buying a single product it would be so time 

consuming and user friendly. And thus we are in a need for 

doing a development in this field to get it facilitated with 

artificial intelligence. 

V. CONCLUSIONS 

A developing country may well attempt to be modernized if 

it introduces e-commerce effectively and efficiently. It will 

improve its output and lead to its competitive advantage. 

Information Technology (IT) has uplifted ecommerce 

worldwide. Now it’s at ease to enter to a new market and 

marketers’ can easily evaluate their product and company’s 

performance.  

 For the economic growth of our country, we should 

be the first ones to introduce a well-managed and fully 

functional artificial intelligence Bot, which does all the 

specific tasks according to our needs for buying and product 

online. 

 Moreover, facilitating the E-commerce website with 

these user friendly chat bots have provoked the users in many 

ways to use the sites for window shopping which is the major 

breakthrough in this field of cyber world. 

 E-Commerce is a boon for any country- if given 

right impetus and good environmental framework to prosper 

can significantly lead to country’s progress and development 

VI. IMPLICATIONS FOR RESEARCHERS 

Our study, being conceptual in nature, raises a number of 

opportunities for future research, both in terms of theory 

development and concept validation. More empirical research 

will in fact be necessary to refine and further elaborate 

findings in the area of ecommerce. The study is an eye opener 

for the researchers who have ample interest in E-commerce.  

This review paper will offer them the leads towards the better 

understanding of the key variables of the recent E-commerce 

platform that is revolutionizing the business and opening 

more opportunity of exploration in this field with the 

parallelization of artificial intelligence on its side.   
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