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Abstract— The Internet is a preferred medium. It attracts 

people from all aspect of life based on ages, occupations, 

and all other social levels. It has given us new ways of 

communicating. Computer dedicated communication 

channels such as video chatting, instant messaging or social 

networks have become very popular especially among 

young people. The purpose of this study is to examine the 

impact of social networking sites on social life of higher 

learning students. A research questionnaire was designed to 

determine the factors of social networking sites that have 

impact on students. Variables identified are age, gender, 

education, social influence and academic performance. 531 

respondents that were only students were randomly selected. 
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I. INTRODUCTION 

The Internet is a preferred medium. It attracts people from 

all aspect of life based on ages, occupations, and all other 

social levels. It has given us new ways of communicating. 

Computer dedicated communication channels such as 

instant messaging, video chatting or social networks have 

become very popular especially among young people. 

Student today network with each other using technology as 

much as if not more than, face-to-face communication [1]. 

The phenomena of social network is quite simple to 

understand, it is a web based facility which allows 

individual user to build a profile identity and generate 

subjective associations and connections among himself and 

list of other friends and communicate with them at a central 

location [2],[3]. These websites are centrally visited by 

millions of people thus companies can get benefit of 

advertisements, this is how social networks are get paid; 

user can register himself free of cost in social networking 

sites like facebook.com, orkut.com and linkedin.com etc. 

[4]. People get connected to one another after registration 

and then post news, information, fake news and other things 

including videos and pictures etc. [5][6]. 

In recent years attention has been given to the 

impacts of the use of Social Networking sites to education 

stakeholders. A social networking phenomenon has emerged 

over the past five years. In that time, social  networking sites 

(SNS) have grown from a niche to a mass online activity, in 

which tens of millions of internet users are engaged, both in 

their leisure time, and at work [7]. Again there has been few 

research on the socio-economic impact of these social 

networking among students in African countries. 

Internet has become a superstar to most of young 

generation due to the development of information and 

communication technology, “Social Networking” has 

become an activity that is done primarily on the Internet [9]. 

Wall Posts, Status Updates, Activity Feeds, Thumbs Ups, 

and Profiles are some of the ways that students today 

communicate with one another. These tools are features of 

social network sites (SNS), such as twitter, Face book, 

Instagram, snap-chat and even WhatsApp. 

II. LITERATURE REVIEW 

The increased use of Social Networking Sites has become a 

global phenomenon in the past decade. What started out as a 

hobby for some computer literate people has become a 

social norm and way of life for people from all over the 

world [8], Teenagers and young adults have especially 

embraced these websites as a way to connect with their 

peers, share information, reinvent their personalities, and 

showcase their social lives [8]. 

Social network born with Web 2.0 introducing 

features of blogging and posting with the website named 

‘six degrees.com’ [10], which promoted itself as a tool to 

help people connecting with each other and providing e-

messaging facility. Although it attracted millions of people 

but unfortunately it fails to become a sustainable business. 

Its organizer believes that sixdegrees.com was simply a head 

of its time. From 1997 to 2001, number of social networking 

websites began to support various combinations of profiles 

and publicly expressed friends [11]. 

The top ten social networking sites developed with 

the passage of time, and its number of users increases from 

46.8 million to 68.8 million [10]. This rating reveals the 

important information about how new generation interacts 

with each other. 

In a law and jurisdiction side, it is international law 

that one must be either 18 years old or above use social 

networking sites However, it calculated a huge amount of 

underage users which must be violated [12], as it has been 

analyzed that 41% of 12–13 years old and 61% of 14–17 

years old users use social networking websites [12]. 

It is estimated that students are more likely to use 

social networking websites [13]; nearly 47% of teenagers 

(12 to 17year olds) and 69% of young adults (18 to 21year 

olds) and 20% of adults (21+) use social networking sites, 

and only 20% use them to contact other people [13]. 

Student activity on social networking sites focuses 

on communicating with each other [13]. The most popular 

activities done by students and users on social networking 

sites revolve around looking at profiles of one another, 

searching for someone here and there, or updating one’s 

own profile, eavesdropping (sensing others activities on 

social networking websites and analyzing their posts) [11].  

The ratio of male and female users is almost near to 

be equaled [11], in which it has been analyzed that 35.3% of 

female user use social networking websites where 42.2% 

male user use social networking websites [11]. Many users 

believe that whatever they post is only limited to their 

associations and close group of friends unaware of the fact 
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that the information they posted may be publically available 

to be searched and read by much wider ordinance [14]. 

Often students use social networking websites to 

discuss their academics issues formally and informally and 

also to interact with their instructor, teachers and professors 

[15] [16]. Research examining student instructor 

relationships suggests that professors who have online 

profiles with high disclosure levels are associated with 

increased student motivation [17] and that self-disclosures 

decreased uncertainty, increased student motivation, and 

created more positive attitudes toward both the course and 

the professor [11]. 

III. RESEARCH METHODOLOGY 

A. Data Collection 

Here both primary and secondary sources of data will be 

employed. The primary data for this study will be collected 

through a questionnaire; the questionnaire will served as the 

primary source of data for the analysis of this study and that 

lead to the exploration of the impact of social networking 

sites on social life of college students. Meanwhile the 

literature review of this study will provided source of 

secondary data which is gathered from published research 

articles. 

B. Population 

The targeted population for this study was defined as the 

totality of most of all stakeholders used Social networking 

media at the Mwalimu Nyerere Memorial academy. And 

aware of the impact of Social networking media has in 

education career. The population of interest is usually 

defined by the purpose of the research and the research 

question itself [18]. 

C. Sampling Design 

531 respondents were randomly selected from the Mwalimu 

Nyerere Memorial academy were only students and staffs 

who filled a questionnaire the collected data were carefully 

assessed to the statistical software i.e. SPSS and the results 

were taken as they were required for the analysis of this 

research study. 

D. Analytical Techniques 

SPSS Software used in this study for analysis of factors that 

determine the impact of social networking sites on students. 

This software have different statistical analysis for e.g. 

correlation, regression, chi square etc. In this research study 

the results are found by descriptive statistics and cross tabs 

analysis. 

IV. RESULTS AND DISCUSSION 

A. SNS Users Demographics 

We analyzed 531 responses collected through an online 

survey using Google forms. There is a slightly different 

between the Female and Male user of Social networking 

sites as for 49.1 and 50.9 respectively Fig. 1 depict this. 

 
Fig. 1: Showing gender distribution of SNS’s User 

Most respondents were of the age below 30 years 

(only 12.3% was of 30 years and above) and mainly are 

Single (78.9%) (Fig. 2 & 3). 

 
Fig. 2: Showing age distribution of the respondents 

 
Fig. 3: Depict the Marital distribution of respondents 

B. Education 

Also we find that first year students where the majority user 

of SNS with 47.4% while Continuing and Finalist were 

29.8% and 22.8% respectively. Mainly were student who are 

talking three year degree program while certificate program 

were only 3.5%. 

 
Fig. 4: Showing a status of student per currently year 

 
Fig. 5: Representing a student’s program 

C. Social Networking Sites’ Access 

This part concerning with the usability and accessing the 

SNS. Again; most of SNS’ users are subscribes on 
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Whatsapp (86%) and Facebook (82.5%) with very few on 

Instagram (47.4) and twitter (17.5) see Fig. 6 below 

 
Fig. 6: Depict types of Social networking sites 

With the development of technology and 

introduction of smarts phones nowadays accessing an online 

application has made simple; due to that the majority of our 

respondents claims that they are using mobile phones to 

access SNS followed with personal computer and very few 

are using tablets as 82.5%, 43.9% and 10.5% respectively. 

 
Fig. 7:  Showing devise used to access SNS 

D. Usability 

In this category we ask the respondents their primary use for 

social media; as per Fig. 8 here under showing that 

Communicating with either classmate or teachers (if any) 

were the main use for SNS (42.1%). For example in 

Mwalimu Nyerere Memorial Academy every Class 

representative is an admin of a class group chat of wich 

he/she use it for broadcasting massages to their fellow 

regarding the class activities. Followed with posting photo 

and chatting. 

 
Fig. 8: Represent Students’ main activities in SNS 

Also It has been noted that: Most of SNS’ users are 

having online friends between 50 to 200 (45.6%) see  of 

which 68.4% they claims that they are having more online 

friends than the traditional one. 

 
Fig. 8: Showing number of online friends a SNS’ user has 

 
Fig. 9: Claim if SNS’ User has more online friends than 

tradition friends 

Results from various respondents found that, Social 

Media sites change they habit in anyway. 86% they agreed 

that since they starting using SNS they are behavior has 

been changed see the Fig. 10 below. 

 
Fig. 10: Depict if SNS change they are behavior in anyway 

It has been noted that the majority of respondents 

(64.9) claiming that they prefer to express their feelings on 

social networking sites and 61.4% they respond as they 

prefer to use a formal language this is because some of the 

students they are chatting group consisting with their 

lecturer or elders, while 28.1% and 10.5% they use informal 

and slang, 

 
Fig. 11: Representing If They Prefers To Use SNS To 

Express Their Feeling 

 
Fig. 12: Showing Preferred Kind of Language To Be 

Deployed 
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Surprisingly, despite of previous responded (Fig. 8 

above) as students they most using it for communicating 

with teachers and classmate here the majority of responded 

clams that they subscribe on some other information instead 

of education communities Fig. 13 depict that. However a 

good number of respondents (87.7%) they think Social 

networking sites can be an effective tool for e-learning if 

used. 

 
Fig. 13: Depict Kind Of Communities Does SNS’ Users 

Subscribes 

 
Fig. 14: Showing If SNS Can Be an Effective Tool for E-

Learning 

V. CONCLUSION  

A total of 531 were surveyed for the study, from the study 

shows that most of respondents have started using SNS 

mainly for academic reasons. However other respondents 

perceived SNS as a distraction and were hesitant to share 

their feelings, a good percentage of students found it an 

avenue to search for information, join entertainment 

networks and look for more opportunities. The use of SNS 

increase them a sense of loving academic activities, as their 

online friends were mostly those who they met in college 

mainly same class. Interesting most of students were 

responding as if used proper a social networking can be 

effective tools for e-learning but awareness is needed before 

introducing it to these categories. 
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