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Abstract— India is well known for the growth of B-schools 

in terms of both number of colleges and intake as well. This 

paper analyses whether Karnataka based B-schools are 

doing their business to the level of the top rated B-schools. 

Media has been rating the B-schools in India since 2014. 

Therefore, this paper investigates the effectiveness of B-

schools in India with respect to intellectual capital, 

admission & placement, infrastructure, industry interface, 

and governance on one hand and suggests the strategies to 

improve and balance the factors to upgrade the B-schools in 

India to deliver the Executive man power as per the 

expectations of the industry and society. 
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I. INTRODUCTION 

Industry  assess the quality and efficiency of the schools’ 

career services and the reputation of the school, for example. 

HR decision makers look beyond rankings and examine the 

facilities, the course content and the quality of students. 

Year-on-year, this survey reveals remarkable consistency in 

school selection. Allegiance to particular schools is not 

gained or lost by one good or bad student but by a sustained 

experience over several years 

A. Providing Regional MBA Ratings: 

Management education is globalizing. The past decade has 

seen an increase of accredited business schools open in 

emerging markets such as India, While business schools in 

the India remain the most popular study destinations among  

MBA students, schools in India located in different 

states regions, study is about conducting the survey of the 

best B- Schools in India which is done by survey ,Selecting 

the important metropolitan cities in India where target 

audience are  

One is the alumni who previously studied  in the B-

school  and presently working in the company from past 

5years  

Second is HR Manager who goes on interview for 

the B-Schools for conducting the campus selection of the 

student, Student of the best B-schools are selected based on 

top schools 

II. OBJECTIVES 

1) To measure the perception of B-Schools among 

those who have passed out of B-schools within past 

5years 

2) To measure the perception of B-schools among 

those HR  professionals who go to business school 

for recruitment 

The study focuses on the trend and growth of 

management education in terms of number of B-schools and 

intake of students and also to study the effectiveness of 

management education in terms of intellectual capital, 

admission and placement performance, infrastructural 

facilities, interaction with the industry,  In comparison with 

top rated B-schools in India. Further this study investigates 

whether locations does influence on the effectiveness of B-

schools of India. 

III. METHODOLOGY 

From a large database of 4000 odd institutions that are listed 

in the All India Business Standard and IMRB International  

conducting a survey of Indian B schools to chart out the best 

institutions in India providing management education (B-

Schools) in 2015. Expectedly, many IIMs along with other 

A-list Indian business schools featured prominently in the 

rankings. 

Instead of ascribing individual ranks to B-schools 

as per traditional ranking norms, this survey places Indian 

B-schools in 14 categories namely Super League 1, Super 

League 2, A1-A8 and B1-B4.  

In addition to the uniqueness of the ranking system, 

the survey has been carried on the basis of two parameters. 

The first parameter is the Audit Score which includes 

elements such as placements, infrastructure, faculty, 

industry exposure, admission procedures and so on. This 

parameter includes elements that can be judged 

quantitatively and numerically, which makes the results very 

objective.  

The second parameter is the Perception Score 

which judges Indian B-school on the basis of its image and 

reputation amongst industry experts, media, alumni and 

other related parties. This parameter includes qualitative 

elements and brings out more subjective, opinion-based 

results.  

The crux of the BS B-School Survey 2015 is a 

combination of objective and subjective calculations – a 

weighted aggregate. This is unlike many other surveys that 

generally tend to employ only standard quantitative factors 

to generate rankings.  

Although the survey is open to all the B-Schools in 

India approved by All India Council for Technical 

Education, the Government or a University, only 258 of 

them emerged as eligible for the survey. 

In recent years there have been many methodology 

and survey type, the country’s renowned management 

institution held fort as 4 IIMs made it to the list of top B 

schools in India. IIM continues to be the elusive mecca for 

MBA students in India. 

A. Target Audience:  

1)   Male/Female: 

Those who are currently working as an HR professional and 

ever involve in the recruitment of MBAs for his/her 

company(Either in past or currently, this recruitment can be 

in current or past organization Those who have completed 

post-graduation from B-school in past 5years( from 2010 

to2014) 

B. Centre and Sample Size: 

 Conducting the Interview of respondent ( HR Professional) 

who carry campus interview  total sample size is 200  
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according to the cities  divided  for new Delhi sample of 55 

for gurgaon20 for Bangalore 25 for Hyderabad 25 for  

Mumbai 50 and Pune25 

conducting the Interview for respondent ( alumni) 

who is passed  MBA in B-School from 2010 to 2014 the  

total sample size is 1000 and samples divided to different 

cities New Delhi 200, Gurgaon25, Noida20, Jaipur30, 

Bangalore100, Lucknow20, Bhubaneshwar30, 

Hyderabad50, coimbatore20, chennai90, Mumbai200 

Pune30, kolkatta80, Indore15, Guwahati10, Kochi10 , 

Ahemadabad40,Ludhiana20, Patna10. 

Questionnaire were given to both HR Professional 

and Alumni to identify the problem area by studying the gap 

observed by studying the questionnaire 

Current performance level of B-Schools (Both 

descriptive and Analytic data analysis) is observed 

Tacking the strategic tackling solutions suggested by the HR 

Professional and alumni 

Implementing the solutions suggested 

Statistical analysis done again to check the 

implemented ideas. 

IV. LITERATURE SURVEY 

Business India (2007) They had contacted around 1,400 B-

schools from their database at least five times during the 

entire survey period, which started in May this year. They 

used the survey website www.bibschoolsurvey.com 

extensively to feature the questionnaire and also contact 

institutes. The results of the survey was classified into two 

categories, schools that were to be ranked numbering the 

first 20 and the rest of the schools that was to be rated on in 

nine grades – A++, A+ A, B++, B+, B,C++,C+,C, presented 

in alphabetical order.The Parameters used were :- 

Background information 50 Academic programmes 150 

Faculty details 180 Student profile 130 Infrastructure 100 

Placements 150 Curriculum and pedagogy 55 Income & 

expenditure 50 Alumni 15 Intellectual interface 70 MDP 

activity 50 which together makes the Total 1,000.the top 10 

bschools were IIM A(799pts), IIM B (763), IIM C(748), 

ISB(747) ,IIM L (707), XLRI (667),MDI(665),IBS(621), 

SPJMR(605), and MT(555) 

Business Today Nielsen Survey (2008) conducted 

face-to-face interviews with five different categories of 

stakeholders, comprising MBA Wannabes, Recruiters, 

Current MBAs, Functional Heads and Young Executives. 

This year, the survey polled 547 stakeholders across 12 

cities—Delhi, Mumbai, Chennai, Kolkata, Lucknow, Delhi 

NCR (Noida, Gurgaon, and Ghaziabad), Ahmed-abad, Pune, 

Indore, Bangalore, Hyderabad and Coimbatore—in more or 

less the same proportion. Patna, which has historically been 

a research location, was replaced by Delhi NCR to better 

capture stakeholder Not surprisingly, MBA Wannabes 

considered placements as the most important factor (similar 

as last year), while recruiters looked at admissions eligibility 

as the most important factor (versus infrastructure last year 

perceptions. The survey, which employs the Nielsen 

Company’s proprietary Winning Brands model to arrive at a 

Brand Equity score for each of the 30 B-schools featured in 

the cover package, was conducted in two phases. Compared 

to our 2007 survey, there are certain changes to what 

stakeholders considered important this year. For instance, 44 

per cent of those polled last year had said reputation was the 

most important factor, but this year reputation is down to 21 

per cent; instead, admissions eligibility has emerged as the 

most important factor (26 per cent).  

CSR-GHRDC B-School Survey (2008) in 

A.  AIMA Survey (2008): 

The ratings have been conducted with the help of IMRB 

International, a leading Research Agency in India, and 

published in AIMA’s Indian Management in Association 

with Business Standard. The number of Business schools 

participated were 270. All participating institutes are rated 

into three categories - A, B and C. No ranks are given in the 

survey. The B-Schools are divided into broad bands with the 

top 10-15 B-Schools given a special mention as "Super 

League". The parameter chosen for rating were:-Intellectual 

Capital, Admission and procedure, Infrastructure, Industry 

interface and Governance. The nine colleges which were 

rated under SL were FMS, IIFT, IIM Ahemdabad, IIM 

Lucknow, IMT Ghaziabad, MDI Gurgaon, NITIE Mumbai 

and Xavier Labor Institute Jamshedpur. 

V. SUGGESTIONS 

The knowledge of globalization and consequently of 

management education is going to pose serious threats 

before the conventional system of management education in 

all developing countries including India. In the emerging 

international knowledge market, our management schools 

have to compete with the foreign players. This situation 

leaves no options except the quality management education 

to make it comparable to international standards. Similar is 

the case with  India. The India is one of the biggest country 

in the global, size of population and also in higher 

education. The country is well known in the growth of 

management schools. The following are put forth to 

reposition theIndian B-schools: 

A. To Maintain & Enhance Intellectual Capital:  

 Recruit the persons who really have the aptitude for 

teaching hence conduct  

Aptitude test designed by AIMA or some popular 

recruitment consultant.  

  Provide Incentives to do research and Ph.D. and 

post doctorate programs.  

 Encourage the faculty to undertake consultancy 

assignment and having tie-up with industry to 

conduct MDPS and EDPS.  

 Provide Attractive pay pack and amenities to the 

renowned faculty who are the pillars for the B-

School 

 B-schools get good quality intake that to on all 

India basis. The schedule should be fixed and 

which is convenient to all the aspirants at 

International level.  

B. To Improve Infrastructure:  

 AICTE should inspect the B-schools of India 

strictly and the inspection should be periodical.  

 AICTE norms should be increased, as the norms 

are old and not sufficient at the present days. 

Regional AICTE boards should lay the role of 
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auditing committee as far as the inspection of 

norms relating to infrastructure.  

 As far as books and journals, there should be 

specific mention about the titles of the books, 

authors and number of copies (based on the 

strength), and of computers (make capacity and 

other features).Similarly about the journals and 

magazines.  

 Own building with well planned, good ventilated 

and spacious class rooms, seminar halls, computer 

lab, sports room and other are utmost requirement.  

 Industry interface is very much lacking in Indian 

B-schools to improve this recruitment of placement 

officer with good industry experience.  

 Establishment of Entrepreneurial development cell 

in every B-school of India which conducts training 

classes in entrepreneurial development  

C. Miscellaneous:  

 Own building with well planned, good ventilated 

and spacious class rooms, seminar halls, computer 

lab, sports room and other are utmost requirement.  

 Industry interface is very much lacking in Indian 

B-schools. To improve this recruitment of 

placement officer with good industry experience.  

 Establishment of Entrepreneurial development cell 

in every B-school of India 

VI. CONCLUSION 

In this paper the attempt has been made to study what 

exactly business schools are and what are their status in 

India. The business schools are Educational facility that 

specializes in the teaching of material relevant to businesses 

or business services. 

Business schools usually offer a variety of different 

business programs, which a person will choose based on the 

field that the student would like to specialize in once he or 

she graduates. Business schools may operate as a certain 

entity or may be available within another school. In India 

the business schools are headed by the IIM’s set up by the 

government of India. 

These IIMs have a history of great academic 

excellence and contribution to not only to Indian economy 

but also towards world economy. 

The study reveals that business organizations have 

been giving pressures to universities to fit their professional 

mode. It becomes crucial for their successful survival in 

creating knowledgeable people to face the challenges of the 

environment. The management education has to be shaped 

into the needs of the industries today. But in today’s 

situation survival of business school is questionable due to 

lack of professionalism in its management. The five most 

important challenges that the business schools are facing 

today are growth, Balancing Global Aspirations and Local 

Needs, Quality Assurance, Sustaining scholarship & 

aligning with the future need of the organization. Thus, 

Business schools must prepare curriculum that suits the 

global need which must be backed by the proper excellence 

of academic staff. 
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