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Abstract — C-Mart, a well-known retail chain in
Chhattisgarh, significantly contributes to the state’s
economic growth and development. By impacting various
sectors including employment, local business expansion,
supply chain enhancements, and consumer expenditures, C-
Mart has established itself as a crucial agent of economic
activity. The influence of C-Mart can be seen across several
aspects of the state’s economy, positively affecting both
urban and rural regions. Here’s an overview of how C-Mart
aids in Chhattisgarh's economic advancement. C-Mart
Chhattisgarh: A Symbol of Convenience and Quality Retail
in the Centre of India. This paper is a review paper, deals with
the significance of C Mart in making Chhattisgarh grow
drastically as well as determining the various aspect related
to C Mart in Chhattisgarh.
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. INTRODUCTION

C-Mart, a swiftly expanding retail chain, has become an
important contender in the retail industry in Chhattisgarh,
India. This locally established supermarket chain has been
attracting attention for its extensive assortment of products,
outstanding customer service, and dedication to offering
economical items to the residents of the state. The retail
landscape in Chhattisgarh, which has traditionally been ruled
by conventional markets and kirana shops, is experiencing a
shift, with C-Mart leading this transformation. As C-Mart
continues to expand and innovate, its positive impact on
Chhattisgarh’s economy will likely increase, helping to foster
a more dynamic, inclusive, and prosperous future for the
state.

C-Mart was founded with the goal of modernizing
the retail experience for the people of Chhattisgarh, C-Mart
offers a variety of products under one roof. From groceries,
vegetables, and household items to personal care products
and electronics, C-Mart has become a one-stop destination for
everyday needs. The store prides itself on its customer-centric
approach, aiming to provide high-quality products at
competitive prices.

Il. MAJOR FUNCTIONS OF CMART IN CHHATTISGARH

A. Employment Generation

One of the most apparent and immediate effects of C-Mart on
Chhattisgarh's economy is its role in generating jobs. As the
retail chain broadens its operations throughout the state, it
establishes direct employment opportunities in its outlets,
distribution hubs, and corporate offices. This encompasses a
diverse array of positions, from retail employees, sales
associates, and managers to logistics personnel, supply chain
workers, and administrative staff.

Additionally, C-Mart’s growth into smaller towns
and rural regions has created employment in areas where job
options may be scarce. The retail chain has aided in
decreasing regional unemployment, particularly for youth
and women, who frequently gain from entry-level positions
in retail. This not only supports the livelihoods of individuals
but also improves local economic stability and development.

B. Support for Local Agriculture and Small-Scale Industries

C-Mart has undertaken a determined initiative to obtain
products from local farmers and suppliers, especially in the
agricultural field. By directly acquiring fresh produce, grains,
and other food items from Chhattisgarh’s farmers, C-Mart
offers a consistent market for local produce, thus raising
farmers’ incomes. This, in turn, boosts the agricultural
economy in the state.

The retail chain also supports local small-scale
industries and artisans by promoting handcrafted goods such
as textiles, pottery, and traditional Chhattisgarhi art. By
providing these products with a platform for wider
distribution, C-Mart helps local businesses scale their
operations, contributing to the overall growth of the state's
economy. These local businesses benefit from the exposure
that C-Mart offers, opening up new avenues for growth and
market reach.

C. Improved Supply Chain and Infrastructure Development

C-Mart’s operations demand robust supply chain and
logistical networks, which have spurred infrastructural
development in Chhattisgarh. As the company sources
products from various regions, it has contributed to the
improvement of roads, transportation, and warehousing
facilities. This expansion not only benefits C-Mart but also
strengthens the broader infrastructure network in the state,
which is essential for economic development.

Moreover, C-Mart's centralized procurement and
distribution model have led to the optimization of supply
chains, creating efficiencies that reduce costs for both
producers and consumers. The increase in demand for better
transportation and warehousing infrastructure encourages
investment in these sectors, thereby creating a positive cycle
of economic growth.

D. Attracting Investment and Economic Diversification

C-Mart’s achievements have positively impacted the
attraction of additional investments into the retail and
logistics industries in Chhattisgarh. The company’s growth
and the expanding retail market serve as indicators to other
companies and investors regarding the potential of the state’s
economy. This can help to diversify the state’s economic
foundation, which has historically centred on sectors like
steel, mining, and power generation.

Moreover, the growth of the retail sector can
invigorate other industries such as packaging, transportation,
and marketing services. C-Mart’s ongoing success functions
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as a catalyst for economic diversification, aiding in the
establishment of Chhattisgarh as a more economically
balanced state with a variety of agricultural, industrial, and
service sector activities.

E. Increase in Consumer Spending and Economic Activity

As C-Mart has expanded, it has significantly contributed to
increasing consumer spending in the state. The accessibility
of a broad range of products, from groceries to electronics, at
competitive prices motivates local consumers to spend more.
This consequently boosts demand for goods and services,
resulting in further economic activity.

Heightened consumer spending supports the local
economy by fostering various sectors, such as manufacturing,
transportation, and services. C-Mart’s competitive pricing
strategy also makes essential items more affordable for
consumers, enhancing their quality of life and encouraging
additional economic growth. The retail chain’s presence in
both urban and rural regions guarantees that economic
advantages are more uniformly distributed throughout the
state.

F. Corporate Social Responsibility (CSR) and Community
Development

C-Mart is also engaged in corporate social responsibility
(CSR) initiatives that contribute to the progress of
Chhattisgarh. By aiding local schools, healthcare initiatives,
and environmental projects, C-Mart contributes to enhancing
the living conditions of the state's population. These CSR
activities are vital in developing human capital, promoting a
healthier and better-educated workforce that can further
support the state's long-term economic growth.

In addition, C-Mart has invested in programs that
empower local communities, such as skill development and
training initiatives for women and youth. These programs not
only equip individuals with the necessary tools to thrive in the
job market but also fortify the state’s economic structure by
enhancing the skills of its human resources.

G. Promoting Tourism and Regional Culture

C-Mart has embraced Chhattisgarh’s rich culture and
heritage, offering local handicrafts, artwork, and traditional
items. By doing so, it contributes to the promotion of
Chhattisgarh’s cultural tourism. Tourists often purchase
locally made goods as souvenirs, and C-Mart serves as a
platform for these products to reach a wider audience. This
helps promote the state's cultural identity while generating
economic activity in the tourism sector.

I1l. MAJOR PRODUCTS OF CMART

The Major product of C Mart involves various FMCG and
Non-food FMCG product, along with Herbal and handlooms
made by the localised of Chhattisgarh. The product also
includes the organic Rice and various local product which is
an essential part of daily life necessities.
Product Section Product

FMCG 1) Dal (Arhar, Mong)
2) Organic Rice
3) Badi (Mong and urad)
4) Cashew
5) Chowmin

6) Coriander Powder

7) Garam Masala

8) Flour

9) Pickles

10) Mixture Namkin and sweets

11) Mustard Seed

12) Mushroom

13) Organic Milk

14) Dairy Product

15) Papad

16) Porridge

17) Pulses

18) Sauce

FMCG- Non- 1) Broom
Food 2) Candle

3) Cotton wicks

4) Dish Wash

5) Handwash

6) Incense Stick

7) Phenyl

8) Shampoo

9) Slipper

10) Bathing Soap

11) Detergent

12) Plastic Items

Handcraft 1) Bamboo Item

2) Bell Metal items

Handlooms 1) Kosa and cotton saree

2) Tai-tai Saree

3) Tasar reeled thread

4) Tasar spun thread

5) Bunyad reeled thread

Herbal 1) Aloevera Products

2) Aloevera Juice

3) Amla Products

4) Churna (Arjun, Baheda,
Giloy ets)

5) Dhoop

6) Herbal Tea

7) Honey

Table 1: Major Products of C Mart Categorises.

IV. FUTURE PROSPECT OF C MART

Government of Chhattisgarh if promoting C Mart not only to
provide platform to the product of villagers and localizes of
Chhattisgarh. But also moving forward with an expectation
to provide them with the global platform where their product
can easily be export in global market.

The main aim of Government of Chhattisgarh is to
motivate the people to promote the sales of C mart as it not
only encourages swadeshi feeling amongst people but also
provide a Unique identity to the people who prepare the
product for the C Mart in Bigger stage. The future prospect
can easily be recognised on the base of following points
1) To boost the state economy.

2) To provide a retails platform for local sellers

3) To provide a competitive environment

4) Modernization of sales process.

5) Transparency of market.

6) Equal Opportunity for the seller in open platform.
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The creation of C-Marts is an element of a larger plan to
link rural producers to urban markets, thus enhancing the
rural economy and safeguarding traditional crafts. An
influential committee has been formed to supervise the
rollout of C-Marts throughout all district headquarters in
Chhattisgarh, making certain that items from local artisans
attain a broader audience. In summary, C-Mart acts as an
essential connector between rural producers and urban
consumers, promoting economic growth and cultural
interaction within the state.

V. CHALLENGES OF C MART IN CHHATTISGARH

A. Awareness and Reach:

Many rural artisans and self-help groups might not be
completely knowledgeable about the C-Mart platform or how
to use it efficiently. Additionally, urban consumers may be
oblivious to the range of products offered at C-Mart.
Increasing awareness and ensuring products reach a broader
audience is vital.

B. Marketing and Branding:

While C-Mart strives to promote traditional crafts, numerous
products in this category lack effective branding. Without
appropriate marketing techniques, it may be challenging for
these items to distinguish themselves in the competitive urban
marketplaces. There's also the difficulty of positioning local
products against mass-produced counterparts.

C. Quality Control:

The assortment of products found at C-Mart comes from
various artisans with differing skill levels. Guaranteeing
uniform quality across all items is critical to uphold customer
satisfaction and cultivate a reputable brand identity for C-
Mart.

D. 'Logistical Challenges:

Chhattisgarh encompasses a wide rural area, and moving
products from distant villages to C-Mart outlets in urban
regions may pose logistical difficulties. It necessitates
effective supply chain management, which can be hard to
sustain in less-developed zones.

E. Limited Infrastructure:

Even though C-Marts are set up in urban settings, the rural
infrastructure for manufacturing and packaging might not
always align with contemporary retail standards. This could
restrict the shelf life and presentation of products, impacting
their attractiveness to urban shoppers.

F. Financial Sustainability:

Although C-Mart is a government endeavor, its prolonged
financial viability relies on generating sufficient sales. If the
products do not gain substantial market acceptance, the
initiative could find it challenging to remain sustainable
without further investment or subsidies.

G. Competition with Larger Markets:

Traditional crafts and local products frequently encounter
fierce competition from bigger commercial retail chains and
e-commerce platforms, which possess broader reach and
marketing capabilities. Local artisans require assistance in

differentiating their products to succeed in these competitive
arenas.

H. Contribution OF C Mart in State GDP

The involvement of C-Mart in Chhattisgarh's state GDP is
indirect yet considerable, especially regarding its support for
rural economic growth, enhancement of local industries, and
encouragement of traditional crafts. Although specific figures
on the precise contribution to the GDP are not easily
accessible. It Contribute the GDP In Four ways:

= Boosting Rural Economy

= Promoting Traditional Crafts

o support MSME and revenues [

Chart 1: Functions C Mart

VI. CONCLUSION

C-Mart’s role in the economic growth of Chhattisgarh is
multifaceted. Through its contributions to employment
generation, local agriculture, infrastructure development,
consumer spending, and community welfare, the retail chain
has become an essential part of the state's economic
landscape. Its presence has not only improved the retail
experience for consumers but has also stimulated economic
diversification, investment, and growth across various
sectors.
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